
 
 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

These chapters were translated by me. 

I shall be grateful to you for being indulgent. Thank you.  

Laurence Lemaire   



 
 

Foreword by the Mayor of Bordeaux, Alain Juppé  
former Prime Minister  

  

  

                                          

ñThe history of Bordeaux is unfailingly linked to that of 

wine. For two thousand years, the vineyards have 

shaped the city and sculpted the Bordeaux countryside. 

Today, Bordeaux is at the center of the world's biggest 

fine wine growing area : 117 000 hectares, about 7400 

ch©teaux, 300 wholesale trading houses and 60 óAOCô 

designated protected names.  

  

China, on the other hand, is in the first stages of its 

history with wine. More and more Chinese consumers 

are discovering French wine and loving it.  

China has taken over as the first export market for 

Bordeaux wines.    

More than seventy five Bordeaux properties have been 

acquired by Chinese investors these last three years. 
                    photo © Thomas Sanson  

  

Over and above its commercial relations, there are friendly links. In this way the links 

between Bordeaux and China have been strengthened by twinning with Wuhan in 1998, 

aimed at economic, educational and especially cultural partnerships.  

    

This superb book of interviews, óôRed, Wine and Chinaôô by Laurence Lemaire, is a 

reference for all who deal with our incomparable óterroirô (soil), the óc®pagesô (wine 

varieties), the traditions, the wine industry...   

Bordeaux wines require many considerations. First of all, it is the result of a miracle of 

men, the soil, and the two rivers that cross it. But these elements together are not enough to 

produce a wine like that of Bordeaux; for that you need patience, perseverance, and the 

passion of many generations of wine growers, who have learnt to tame what nature offers.    

  

Bordeaux wine is the fruit of a specific civilization and culture in our region. We are proud 

to present to Chinese wine lovers thanks to Laurence Lemaire.ôô 
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On the 27 January 1964, a brief communiqué was published simultaneously in Paris and 

Beijing: "The government of the French Republic under General de Gaulle and the 

government of People's Republic of China have decided to establish diplomatic relations."  

Since 1979, the more open policy of Den Xiaoping has renewed the dialogue between 

Chinese and Western decision makers. Several years later, the 'business world' talks of 

markets, figures and percentages. It was the race for productivity. After 20 years of wild 

growth, the plan anti-corruption, led since the end of 2012, dries up the sales of the luxury 

(jewelry, clothing, restauration). The savings affect records, low inflation or deflation, urge 

to put back purchases. 

 

On November 8th, 2014 in Bordeaux, the Press Tribune titled: "in this period of doubt 

which seizes Europe, the economic Chinese power frightens. Are the Chinese taking control 

of whole pieces of the European economy, between the Greek ports to the vineyards of 

Bordeaux?" The 1st investor in France, any confused sector, remains the United States, far 

in front of; the Chinese investments represent less than 1 %: it is little, even if they were 

multiplied by 12 in 10 years. 

 

Anyone can settle in China on condition that they are effective, show real assets, and above 

all learn the ways of the country, accept the procedures and laws, the political and social 

codes, and understand the cultural differences. In óDe lôimportance de vivreô the philosopher 

Lin Yutang wrote: "Of all peoples, those who have the most in common are the French and 

the Chinese: a sense of refinement, a taste for words, painting, cooking, a reverence for 

education, a taste for humour, humour for nothing, for pleasure, for communication." Thus, 

of the 7400 Bordeaux vineyards, the Chinese have bought more than 106 châteaux since 

1997; that is 1,3 %. How communicate both civilizations?    

  

'Red, Wine and China' is a book for the Chinese, for those who visit the châteaux, who want 

to invest, taste, learné137 châteaux in France purchased by a Chinese group or an 

individual are described in this book. I explain the appellations, the óc®pagesô (types of 

grape used), the inimitable ót®rroirô (soil),  the suitable investments, the wine trade and 

export, the French laws, the reasons for sales, the food/ wine pairings, the climate change.  

  

'Red, Wine and China' is a book of interviews    

* How are future owners selected?   

* What are their obligations with respect to the heritage?  What are their motivations and 

expectations?  Will the buyers succeed?    

* A Chinese buys a Bordeaux château for 5 to 30 million euros; he has his prestigious house, 

a vineyard of 10 to 50 hectares capable of exporting to China, with a domain name 

recognized by the Chinese. Will these wines sell in China?  Will the châteaux become a 

luxury Guest House?    

* What are the economic ties between China and France?  Why the temptation of the West,   

of Bordeaux wine? And for how long?    



 
 

* Is the Chinese craze for quality French production sincere?    

* Is the luck of the Bordeaux production its ót®rroirô?  Is it unique?    

* Does Chinese cooking go with red wines?  Even if dry white wine and especially 

Sauternes of Bordeaux region work better with their food, the colour red is a significant 

symbol in China and a French paradox.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Some Châteaux bought by Chinese © Google 

  

Am®lie Nothomb wrote: ñEven today, if I find someone is not paying me enough attention, 

in the course of a sentence I use: 'when I lived in Beijingô in an indifferent voice. This is very 

specific because, I could, after all, equally say: 'when I was living in Laos', which would be 

much more exceptional.  But less chic.  China is the classic, the unconditional; it is Chanel 

N° 5. The snob factor doesn't explain everything.  The part played by fantasy is huge and 

invincible. The visitor who arrives in China without a good number of Chinese illusions will 

see nothing but a nightmare.ò  'Le sabotage amoureux' Albin Michel Editions 1993   

 

It takes more than a year to find 'the' Château to buy. As a general rule, the transaction takes 

place discreetly. Amongst the Chinese buyers of Bordeaux châteaux are State companies, 

owners and CEO's of groups involved in metallurgy, oil, real estate, food, fashion, jewelry, 

gaming establishments, tourism and representatives of the Chinese wine industry.  There is 

also an architect and a cinema star. These financiers, these connoisseurs and these 



 
 

knowledgeable enthusiasts develop their network in China to commercialise their production 

of French wines.  

China considers approximately 370 billionaires over the 1826 in the world: Hongkongais Li 

Ka-shing and Lee Shau-kee, or still Jack My, founder of the site Alibaba listed on 

September 19th, 2014, Li Hejun, founder of Hanergy, specialized in the solar and 

hydroelectric energy, Pony Ma with Tencent telecommunications and founding Robin Li of 

the web site Baidu. One account 67 French billionaires; the first is Bernard Arnault with 

LVMH. 

  

*Les wine-making investments of China concern to France but also to Australia, Argentina, 

Chile, California, New Zealand and South Africa. 

*Since 2011, China (Hong-Kong and Taiwan included) is the 1st importer of wines of 

Bordeaux, in volume and in value: 80 % of red wine (92 % in 2013), some rosé and the 

white. 

* France became again, in 2014, the 1st producer of wine. China will be the 6th producing 

country in 2016. 

*On 2014, the Chinese consumed 1,3 liters of wine, the American increased his 

consumption in more than 20 liters, the Frenchman drinks 47 liters (120 in the 60s). In 10 

years, China took place in the 5th world rank of the consumer countries of wine. 

 

ñIn one generation, the politics, the economy, the transformation of social classes, have 

changed China into another world" wrote Henri Michaux in 1967. "One no longer 

recognizes mine that I, and many other travelers and residents saw in 1932. It pleases me, to 

think that whatever happens, and whatever China tends to be, it will always be different. It 

relives. We should be happy not to recognize it any more, to know it differently always, 

always unexpected, always extraordinary.ò  'Un Barbare en Asie' Gallimard Editions 1967  

  

 

 

Zhongguo  
The middle country, the country at the heart of the world.  
Zhonghua Gongheguo Renmin is the People's Republic reflecting the splendour of the 

center.  ñEnrich youò said Deng Xiaoping:  the household income has increased five folds in 

a quarter of century, the city dwellers have gone from the party card to the credit card. On 

the 8 November 2012, Hu Jintao appointed his successor Xi Jinping; he took office on the 

14 March 2013.  

After years of unrest, China is suffering the consequences of the international economic and 

financial crisis: it must re-balance its economy in focusing more on external growth and not 

only on the investment and exports.  

 

The 50th anniversary of France-China friendship - the agreements   

The President of the French Republic, François Hollande, spoke with president of the 

People's Republic of China, Xi Jinping, on the 25 April 2013.  François Hollande said that 

the French State is prepared to remove all the obstacles to Chinese investment, sensing an 

opportunity for ñcontributions to job creations and to growthò.  

From July, 2013 till March, 2014, the Chinese Authorities led an anti-dumping investigation 

against European wines exported towards China; the volume of the exported inhabitant of 

Bordeaux had put back of 16 %. 



 
 

 

 

 

 

 
Xi Jinping et Peng Liyuan 
© AFP 

 

 

 

 

50 years ago, on the 27 January 1964, France was the first Western country to develop 

relations to the rank of Ambassador with the new China. Xi Jinping was on an official visit 

to Europe, in France from the 25 to 28 March 2014, as part of this 50th anniversary, 

accompanied his wife, the popular singer and General of the Chinese Army Peng Liyuan, 

and 200 businessmen. 

 

The Chinese represented by the CADA (Chinese Alcohol Drinks Association) and 

Europeans by the CEEV (Committee European Enterprise Vins) signed an agreement on the 

21 March 2014: the Europeans will bring technical and financial support for the 

implantation in China of suitable óc®pagesô, and for the training of their wine growers. The 

Chinese industry will support the organization of tastings of European wines in China, the 

training of its consumers and the promotion of the European wine culture. The taste for the 

red wine of the Chinese consumers evolves and stimulates the (request for quality wines. 

 

In the end of January, 2015 in China, Manuel Valls proclaimed: "France welcome all the 

investors, the Chinese in headôô. 

  

Bordeaux  
Bordeaux is the global wine capital, a city of history, of tourism and of 

culture.  

The city of Bordeaux is situated in the department of the Gironde in the 

Aquitaine region.  The latest research in archeology indicates that the 

foundation of Bordeaux dates back at least to the 5th century B.C.   

In the 3rd century B.C. the Gauls planted vines on the banks of the Garonne, with a óc®pageô 

resistant to an oceanic climate and the geological conditions of the region, the Vitis biturica, 

the ancestor of Cabernet.  

Between 40 and 60 A.D. table vines were planted on the hillsides north of the left bank of 

the Garonne.  

In 1152, Eleanor of Aquitaine wife the King of England Henri Plantagenet: wine was 

exported, Bordeaux was prosperous.  

Michel of Montaigne was magistrate in the Parliament of Bordeaux from 1557 to 1570, then 

Mayor of the city from 1581 to 1585.  

Bordeaux saw a new heyday in the middle of the 17th century thanks to its port, the market 

of its wine, its sugar and its slaves. The Dutch loved its wine and exported it. Their investors 

developed the techniques and structures of the vineyards toward quality.  

In 1714, the philosopher Montesquieu became adviser to the Parliament of Bordeaux; he had 

five areas Bordeaux wine-growing domains.  



 
 

In the 18th century, the governors of King Louis XV improved the town, drying the swampy 

and unhealthy suburbs. They built majestic triumphal arches and its opera. Then the 

architect of Louis XV created the ójardin publicô; the place de la Bourse was built and also  

the steeple of the church of Saint-Michel. Bordeaux became one of the European capitals of 

the Enlightenment of whom Montesquieu is the forerunner.  

In the 19th century, the town extended towards the West with the construction of shops, low 

houses characteristic of the Bordeaux landscape. It also extended towards the South thanks 

to the construction of the first bridge on the Garonne, 'le pont de Pierre'.  In 1852, the train 

connected Bordeaux to Paris over the 580 kms.  

The powdery mildew disease struck the vines in 1857: sulfur treatment processes stemmed 

the attacks.  The Gironde vineyards were only prosperous for a short time because they were 

attacked by phylloxera in 1860: without remedies to cure them, the vines were grafted onto 

American vine stocks.  

The Department of the Gironde delineates its designated wine-growing areas; in 1936, it 

created the INAO, Institut National of Origine Appellations, and the AOC which specify the 

geographical area, the óc®pagesô, the yields, and imposed a method of culture and wine 

making.  

Export remains one of the strong points of the distribution of Bordeaux wines and its 

vineyards of quality attract capital from all backgrounds.  

Jacques Chaban-Delmas was Mayor up to the age of 80, from 1947 to 1995.  His first 

deputy for more than 20 years, Jacques Valade, was candidate to succeed but Jacques 

Chaban-Delmas supported the Prime Minister Alain Juppé.  

Elected Mayor of Bordeaux, Alain Juppé launched an urban project, magnificently 

landscaping the docks. On the 30 January 2004, whilst chairman of the party in power: The 

UMP (Union for Popular Movement), he was found guilty of unlawful taking of interest and 

excluded from political life. Hugues Martin replaced him on the 13 December 2004. An 

early election in October 2006 returned the newly re-eligible Alain Juppé to the town hall. 

On the 23 March 2014, Mr Juppé was re-elected in the first round to the town hall of 

Bordeaux and Chairs the urban community.  

Apart from the wine growing domains Bordeaux has more than 350 listed buildings or those 

listed as Historical Monuments; the city has been listed as a World Heritage Site by 

UNESCO from the 28 June 2007. 

  



 
 

Geographical comparison  
  

The city of Bordeaux is spread over 50 km2.It has approximately 245 000 inhabitants on 4 

936 hectares, a density 4 850 inhabitants per km2. The city of Bordeaux is twinned with 20 

cities in the world including Wuhan and its province of Hubei. Wuhan is spread over 8 468 

km2: it is therefore 172 times bigger than Bordeaux. Wuhan has 8.3 million inhabitants on 

849,440 hectares a density 824 inhabitants per km2.   

Beijing is located at N39°. The latitude of Bordeaux is N45° like the town of Jilin and the 

center of Madrid in Spain. And yet their climates are rather different.   

The surface area of China is 9 706 961 km2: France is 17 times smaller.  

China will soon have 1.4 billion inhabitants; that is to say approximately 140 inhabitants 

/km2. Knowing that its western part is practically uninhabited, large cities are overcrowded.    

Metropolitan France has a surface area of 552 000 km2 for 64 million inhabitants; that is to 

say 94 inhabitants per km2.    

The United States has 300 million inhabitants on substantially the same surface as China, 

but with only 31 inhabitants per km2.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
January 31st, 2014 celebrated the year of the wooden horse 

February 19th, 2015 announced the year of wooden goat 
 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
in 'green' 
major wine-growing regions  
 

The history of wine in China 
Excavations on the site of Quingpu in Shanghai have shown that China has been drinking 

wine from 4000 years B.C.   Vine stocks from Uzbekistan would have been introduced in 

the country by the general Zhang Qiunan in 128 B.C. 

However, the culture of wine doesn't develop until the end of the Qing Dynasty (1644- 

1912) and the import of European wines: from 1860, Jesuit monks planted vines to produce 

their wines for mass. 

The beginning of modern Chinese wine growing dates to 1892, year of the creation of the 

first wine business at Yantai in the province of Shandong:  Chang Bishi (1841-1916), a 

Malaysian Chinese, was helped by Gustavus Chocquin of Sarzec, Consul of France in 

Indonesia, to choose the suitable cépages and finance the technical material; he planted 150 

European cépages.  His wines were flavoured with cardamom, cinnamon or saffron.  He 

named the company Changyu in reference to his name and the Chinese character yu 

meaning prosperity.  Sun Yat-Sen appreciated this Franco-Chinese alliance and Chang Bishi 

became Deputy Minister of Trade in 1903. Mao also visited his cellar and wrote calligraphy: 

"we must let the people drink wine."  

After the creation of the People's Republic of China in 1949 wine-growing introduced 

Eastern European ócépagesô and slowly progressed. 

Thanks to the economic reforms of the early 1980s production is developing on a larger 

scale; but concern over the quantity exceeds quality: the system pushes for maximum 

production since the wine-growers are paid by weight and not quality. 

The wine economy strengthens, despite this, with the creation of joint-ventures of Hong 

Kong and Sino-French origin:  in 1980 the cognac house Rémy Martin co-created a business 

with the town of Tianjin under the name Dynasty; in 1987 Beijing Winery associated with 

Pernod Ricard (which back out since) to create Dragon Seal:  their wine from French 

ócépagesô finds clientele amongst the tourists flocking into China; the cellar is managed by 

French. Changyu was established in 2002 in partnership with the Bordeaux Group Pierre 

Castel; its fruity wines are adapted to the taste of Chinese consumers.  



 
 

Red wine versus Baijiu 

Since 1996, the Chinese Government encourages alcohol consumption in the form of wine - 

putoa-jiu, in order to keep the production of cereals for food. 

The baijiu - white alcohol, was essential to the Communist Party banquets as for family 

reunions.  Made from sorghum, maize or rice, it is drunk in one mouthful, ganbei!  For the 

last ten years or so, red wine is a must at banquets.  The movement is encouraged by the 

government because it wants to reduce the alcohol level in drinks: wine is at 13° on average, 

the baijiu varies from 40° to 60°...ôôAnd 'wine is good for the healthôô say the French 

paradox (see chapter on the Wine of Bordeaux);. But since 2013, the Chinese Head of State 

fights the excesses, the corruption and the copies, and he imposed firmly: "Drink in 

moderation". China is the fifth consumer country of wine in the world and the number one 

consumer of red wine.  90% in 2013, 85% in 2014 of wine drinked in China is Chinese. 

Since November, 2014, the Chinese vineyards can ask for a certification according to 

standards been imperative by CADA Chinese Alcohol Drinks association. 

 

Chinese wine-making regions  
The main Chinese cépages are the Yantai from Shandong (very sweet red wine offering little 

aroma), the Red china from the vicinity of Beijing, the Shacheng White of Hebei and the 

Minquan of Henan (for a fresh and aromatic white wine). 

The differing climates of this great country allow a broad diversification of production.  We 

count 10 main wine-making regions: 

- the Shandong (north-east) that represents 60% of the wine production. Its viticulture is 

characterised by espaliered growing; its southern facing slopes are well drained. It has a 

subtropical climate with summer rains and cold winters; the vines must be buried in winter 

to avoid freezing. The Shandong seems to be the ideal location to cultivate the European 

ócépagesô: Chardonnay, Italian Riesling, Cabernet Sauvignon, Cabernet Franc, Merlot, 

Carignan and Ugni White; the local ócépagesô are planted:  Cabernet Gernischt and old 

ócépagesô such as the Pearl of Snake or the Fumé 73. 

The area of Changyu created in 1892 has a vineyard of 17,000 hectares. 

 

Yantai and Penglai in the Shandong  

The wine production of Yantai represents more than 40% of the total production in China. 

Its 200 wine-growing areas each year produce half of the Chinese production. The area of 

Penglai is among the 7 of most famous coastal vineyards, with the Bordeaux in France, 

Tuscany in Italy, Cape Town in South Africa, the valley of Barossa in Australia, those of the 

Nappa valley in the United States and Casablanca in Chile. 

 

 - The Hebei is famous for its dry white wines.  It is a very sunny and dry region; the cold 

and the monsoon are reduced.  It has the particularity of being on the same latitude as 

Bordeaux.  Two local ócépagesô, the eye of dragon (longyan ) and the grapes of 

milk (bai niunaï ) coexist with Merlot or Cabernet Sauvignon. Its viticulture is 

characterized by a traditional form called 'Dragon': the stocks are inclined downwards, and 

in winter their tendrils are buried beneath the land to protect them from the cold.  Crossed by 

the Great Wall, this region is the headquarters of the Great Wall Wine Company domain of 

COFCO: one of the largest Chinese wine-growing groups. 

 

- The region of Tianjin  is the stronghold of the Dynasty Fine Wines domain, a Sino- French 

joint venture quoted on the stock exchange. 



 
 

 - The semi-desert country of Ningxia, a province created in 1928 for the Huis Muslims, is 

the third wine-growing region.  Not far from the Yellow River, the sands of the region are 

full of silt and nutrients.  A maize farmer turned wine grower says: ñWe knew nothing about 

wine growing, but the government offered us land in 2000.  We had to completely change 

mentality because here, this is not the quantity but the quality which is important.ò 

* The Silver Heights is at 1200 meters; its 5 hectares of vineyard are managed by famous 

Emma Gao, holder of a Oenology Diploma from Bordeaux. 

* After 6 years of exploitation and observation the French group Pernod Ricard has created 

a joint venture with Guangxian in September 2012, to develop the Helan Mountain wine on 

its 300 hectares of vineyard, managed by two masters of the irrigation, Brett Richardson and 

Craig Grafton: "we open cracks three times a year, what brings excellent silt "; they come 

from Jacob Creeks, the symbolic Australian winery of the group. This local wine brand is an 

entry key at the Chinese wholesalers who do not still market cognac or champagne.  

* The Helan Qing Xue is 15 hectares of vineyard directed by Zhang Jing and Li Demei, 

trained in Bordeaux.  Its wine JiaBeiLan has been repeatedly awarded prizes.   

*Since 2012, the society LVMH - Louis Vuitton Moët Hennessy, produces here a sparkling 

top-of-the-range white wine, on a vineyard of 30 hectares, at 2400 meters altitude in the 

mountains of Yunnan.  In 4 to 5 years, their red wine will be intended for the local Chinese 

market. LVMH has signed an agreement with VATS, an important Chinese wines and spirits 

distributor, to exploit this vineyard.  This famous French luxury brand sells its Champagne 

and Cognac in China. 

* Protected from the Gobi desert by the mountains of H¯l§n ShǕn, the vineyards of Ningxia 

Xixia King Winery are in Yinchuan (see chapter of Château Latour Lagens).  

 

- To the North-East of Ningxia, is Inner Mongolia and the sand dunes of the Gobi desert. 

Jianping Han has bought desert pastures which could suit vines, on condition they are 

irrigated by the neighboring Yellow River, and the stocks are buried in winter to protect them 

from -20° average temperature.  He has planted vineyard near Wuhai.  The Frenchman 

Bruno Paumard is the cellar master of Château Hansen, which employs 800 wine growers, 

80 cellar men and 400 sellers; his award winning wine, is exported.  Jianping Han has also 

acquired 3500 hectares of grassland at Erdos, downstream of the river, to plant vineyards:  

ñChina will take to the habit of drinking wine and especially the good onesò, he says; ñin 

focusing on the quality we are taking no risks.ò Bruno Paumard asserts: ñEuropean Wines 

don't have to worry; they will remain the 'ultimate' in Chinaò   

 

 - The surface of Xinjiang  is three times that of France.  It is the oldest wine-producing 

region: for more than a millennium, the Uighur cultivated vines on pergolas for the 

production of table grapes and sultanas.  Wine production on Western lines started in 1860 

with the arrival of Christian missionaries: they planted vineyards for their wine for mass.  

Up to 20th century, Chinese wine-growing was essentially in this region.  Its climate is very 

continental; in part on the same latitude as Bordeaux but when it is + 3° in January there the 

temperature in Urumqi is -18° the same month. 

* It is at Manas, in the North West of Urumqi, that the French înologist Fred Nauleau 

settled in 2005; he puts his know-how at the disposal of Suntime International Wine and 

their vineyards of 10 000 hectare, one of the biggest in Asia. Since 2000, the society has 

built wine-producing facilities with French and Italian equipment, and has installed an 

irrigation system to channel melting snow waters from the Tian Shan Mountains. The 

preferred ócépagesô are the Pinot Noir, Riesling and Chardonnay.  "This is a unique region 

in terms of climate, temperate and fresh during the growth period.  It is a region of the 



 
 

future.   When you have good grapes, good materiel, good óvinificationô, a sense of detail 

and certain sensitivity with respect to the product, you can manufacture of a product 

quality.ò  

* Near Lake Bosten, South of Urumqi, in 2006 Mrs Li created 'Les Champs d'or' with the 

aid of three Frenchmen: 4000 hectares of vineyards have been planted and the wine cellar 

was built in record time. 

* Gérard Colin, French oenologist, was in the desert at Tulufan on the 'silk road'.  The 

climate is tough with long summers up to + 50° and winters down to  -20°;  it doesn't rain.  

Gérard has helped in the development of Grace vineyard then in the Barons of Rothschild 

Lafite domains in Penglai.  Today he works for Turpan Puchang Wine Company.  "For a 

long time I wanted to be able to make a 100% Chinese wine" G®rard tells me; ñthis vineyard 

of 70 hectares is undergoing BIO certification.  Its ancient vines of table grapes are grafted 

onto local cépages such as the Beichum: a cross created in 1958 by a Professor  of the 

University of Agriculture of Beijing, and also with the Cabernet, Cinsault, Pinot, Saperavi 

(a Georgian type)... It is fascinating work.ò  

Hong Liu He Garden www.puchangwine.com  Tel: + 86 131 56 92 90 15 

 

- The Yunnan: The Yunnan Château & Red Wine Group was founded in 1997; it cultivates 

its vineyards on a plateau at 2400 meters altitude, because these valleys sheltered from the 

monsoon enjoy a healthy climate, a little like Bordeaux in autumn.  

 In 1860, monks planted vineyards with the Asian ócépagesô Crystal Rose and Rose Honey.  

Wine from Yunnan Shangri-La Wine is slightly sweet and corresponds well to the tastes of 

the Chinese.  A part of the vineyard is also planted with old ócépagesô Sultana which has a 

heady flavour. 

 

- The Guanxi, in the south of the country, produces an original wine with a particular 

species: the vitis Pentagona or quinquangularis, very different from European ócépagesô. 

 

 

Main producers of wine 
The production of wine for domestic and export marketing has never stopped since 1892.  

The 4 groups leaders are Cofco-Great Wall, Changyu, Dynasty and Weilong; they harvest 

approximately 30% of the Chinese production. 

 

- ChangYu - Zhang Yu Wine Company was 

created in 1892; ChangYu is the biggest wine 

producer in China with almost 24% of the 

market share.  The company employs 4000 

people.  ChangYu Cabernet wines are present 

in more than 3000 supermarkets, wine shops 

and hotels in Europe.  His château ChangYu 

AFIP Global Beijing is in the Miyun district 

near Beijing; completed in June 2007, it was 

financed by Yantai ChangYu Winery, by the 

United States, Italy and Portugal, and largely  

supported by the International organisation of the grapes and wine; its Honorary President 

and Honorary Chairman is the Frenchman Robert Tinlot.  In proximity to the château,  

amongst the vineyard, is a faithful reproduction of a French village: cobbled alleys, small  



 
 

cafés, bar to cigars, a post office and a church at the center of the large main square, 

restaurants and an hotel; a building is reserved for the SPA, another for conferences and 

seminars.  Tourists enjoy the Western atmosphere, visit the château's wine museum the 

impressive cellar of 3000 m2 with 550 barrels of 225 liters (one barrel is 300 bottles); most 

is imported from France.  

In 2002, ChangYu and Castel founded a wine domain which incorporates the production of 

wine, tourism and leisure. 

 

The Pierre Castel Group  

It was founded in 1949 in Bordeaux by 9 

brothers and sisters.  It is a worldwide leader 

with its brand.  In March 1999, the group settled 

in China in creating Langfang Winery Château, 

a bottling plant for the production and sale of 

wine in China.  Its partnership with the ChangYu 

group started in 2000; the agreement continues 

with the château Chang Yu-Castel (photo) and 

the vineyard of Beiyujia in Shandong: China has  

become the first foreign market for Castel which created a subsidiary in 2006.  The group 

has multiplied distribution agreements and has signed a contract for 11 Years with the 

importer Beijing Hengyi Shengsi.  In France, in February 2011, they teamed up with the 

Japanese Suntory for the purchase of equal shares in Château Beychevelle, famous Saint-

Julien óGrand cru classéô in the Medoc Bordeaux part.  Then, at 84 years old, Pierre Castel 

bought one of the most important societies of Burgundy wines, Patriarche, which exists 

since 1780.  Active in the beer, soft-drinks and wine sector, Pierre Castel never finishes 

strengthening his group.  In 2012, it produced and sold 630 million bottles worldwide, 

which made it the number one French wine company and third in the world.  The brand has 

22 châteaux and covers 1400 hectares of production.  The group began wine production in 

Ethiopia, with 135 hectares of vineyards planted with international ócépagesô.  The 8 

October 2013, at the ceremony for the 1st prize of public Chinese wines and the more 

popular spirits, organized by the confederation of Chinese oenological press, was awarded 

to the Castel Group: this distinction proves the Chinese attraction for French wines, fidelity 

and the commitment of Pierre Castel to China and its distributors.   

 

- COFCO Group quoted in Hong Kong and majority owned by the Chinese State, number 

one trader in cereals, oil and food, is also a wine producer with its wine Greatwall.  Founded 

in 1952, the Chinese giant has diversified; it is, for example, the main partner of Coca-Cola 

in China, involved in property, the hotel business and even financial services. With the 

acquisition of the Château de Viaud in France (see its chapter), it is the first State company 

to buy a Bordeaux vineyard.  Created in 1983, Greatwall is based in Zhangjiakou in the 

province of Hebei.  It possesses a vineyard which extends over 750,000 m2 to Shacheng.  

Greatwall is probably the brand best known in China.  It has created a winery in Yantai, 

devoted to the production of high quality wines requested by young urban customers.  

COFCO wants to make sure its Greatwall wine is an international luxury brand. 

 

- Dragon seal was founded in 1987 following a partnership with 

the French group Pernod Ricard.  Its 12 million m2 of vineyards 

are south of Beijing and at Shacheng, in the province of Hebei. 

 



 
 

 - Yaintai Weilong Wine is one of the largest manufacturers of organic red wine in China. 

  

- Tong Hua represents 14% of the market.  The main ócépageô planted is Vamurensis, 

which is suited to the cold climate of this region. 

 

 - Dynasty was created in 1980 in joint venture 

with the French group Rémy Martin.  Its famous 

white wine is from a local ócépageô 'long yan' 

(eye of the dragon), complemented by the 

muscat ócépageô imported from Bulgaria in 

1958.  "Our wines must have the quality of those 

of the Old World and the stature of the New 

World", said its CEO, Bai Zhisheng.   In 2005, 

the company was introduced on the Hong Kong 

stock exchange.  To celebrate its 30 years, 

Dynasty has built, in Tianjin, a château of 

11,000 m2 hosting a training center and a wine  

museum which is reached by a pyramid, copying that of the Louvre museum in Paris, 

designed by the Sino-American architect Ieoh Ming Pei in 1989. 

 

 - Huadong was created in 1985 by Allied Domecq, and has five vineyards covering 10 

million m2 in Shandong, near to Qingdao. 

 

 - Lou Lan, founded in 1976, is in Turpan, in the Xinjiang; it draws 5000 tons a year from 

its own vineyard.  It regularly calls on French experts.  Its wines of Cabernet (red) and 

Sauvignon (white) are now vintage wines. 

 

 

In 2001, the adhesion of China to the WTO (World Trade Organization) forced Chinese 

wines to comply with the international criteria in terms of production technology, quality 

and taste.  Its integration into the WTO has developed food safety controls, respect for 

international standards and the levels of quality.  Since November 2002, labels on Chinese 

wines must indicate the exact product composition.  In 2004, the adoption of a Chinese 

standard wine banned mixing the wine with water, juices or flavorings.  

  

The choice of importers is essential.  They represent the image of wines that they sell.  The 

producer must accompany the importer in his dealings, to protect the philosophy of his 

château and make sure the brand is known.   

Wines and spirits imported onto Chinese territory are subject to three types of taxes applied 

on the CIF (Cost, Insurance and Freight) value: the consumer tax (10% for wines), value 

added tax (17%) and customs duties based on 1st January 2005 (14%).  The French Grand 

Crus are largely stored in Hong Kong which applies the lowest taxes. 

 

China is the country where one sees the most advertising for wine.  It mentions very little of 

the product itself but rather the brand.  So the efforts made by foreign distributors for the 

promotion of their wines are weak, for Chinese the packaging is extremely important: 

colours, boxes, outer packaging... To fulfil his dream and take a lovely gift to family 

receptions, the Chinese wants the Arc de Triomphe on the bottle of French wine, a bullfight 

on Spanish wine...  In 2013, China became the second world market for the advertising; the 



 
 

turnover generated by this activity increases fivefold. The second global economy changes 

model of development to dope the household consumption. 

 

The asset of Chinese wine is its price; it varies from 18 to 95 yuans per bottle.  The price 

of wines foreign varies from 62 to 143 yuans.  Most Chinese consumers are not yet ready to 

pay more than 3 to 5$ a bottle, therefore local wines sell more.  Apart from Chinese 

consumers, the imported wine is consumed by 2 million expatriates in China, 120 million 

executives and entrepreneurs with high incomes and 200 million belonging to the middle 

classes that is 320 million individuals.  

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Beijing, October 2006 

 

 

China seems to want to prove itself by demonstrating that it can develop quality wines, able 

to compete with the large vineyards which were the inspiration, those of France in 

particular.  In ten years, the plantation of vines in China has undeniably risen with more than 

500 wine producers.  Most of the Chinese enologists have studied in France, in Bordeaux.  

Recently, the Chinese Government is financing research work to find the ócépagesô adapted 

to the terroir. 

 

 

President Xi Jinping asked the rich Chinese who spend without thinking, and its 

officials, to reduce the display of their wealth and their lifestyle; this can make glaring 

inequalities.  Although China is the number one consumer of red wine since January 2014, 

bottles of great wines can no longer be exhibited in restaurants, at marriages and official 

receptions.   It is a policy of anti-corruption and anti-wastage.  "The world goes towards 

China, China must go towards the world", said the President.   These restrictions and the 

slowdown of economic growth have heavily penalized the French exports of wines: In 2013, 

the Chinese consumed 3.8% less wine; sales stabilized in 2014. 

  

 



 
 

Bordeaux vineyard 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
On ógrayô no vinyards  

  

Vines have been present in the Bordeaux region from the time of the Roman Empire. The 

noblemen of Burdigala (the ancient name of Bordeaux) created their own vineyards because 

of the high price of wines imported from Roman traders. Today, the vineyard extends over 

11700 hectares, which produce 5 or 6 milli on hectoliters a year.  

The development of the vine and the maturing of the grapes depend on climatic conditions, 

such as temperature, rainfall, sun, moisture and wind.  The presence of pine forests, the 

length and proximity of the oceanic coast, the lakes and the rivers, all offer a favorable 

micro-climate for the culture of the vine. The specific nature of the soil is an element crucial 

to the location of vineyards. The ót®rroirsô of Bordeaux extends around the rivers Dordogne 

and Garonne, and the length of the Gironde estuary; their waters drain onto the sands and 

pebbles, gravel, shingle (the Graves) which makes the soil porous, allowing an essential 

flow and the infiltration of rain water: vines cannot bear soils which retain water.  

The rivers strengthen the protection of the vineyard against damaging frosts.  



 
 

AOC óAppellation d'Origine Contr¹l®eô  
Protected Designation of origine : 
At the beginning 20th century, vine diseases and massive fraud on the 

sales of wines brought the creation of national legislation in 1911 on 

the origin of wines. Defining specific areas of appellation and an AOC 

for red wines in 1936 and for white wines in 1945, the legislation 

clarified the conditions of production within a particular geographical  

area, óc®pagesô (type of grape), yields, degrees of alcohol, methods of culture, and 

vinification (process of production). A specification was defined for each appellation.  

Today, 97% of the Bordeaux production is AOC. This official French label protects and 

guarantees the wine; it is validated by the INAO (National Institute of Original 

Appellations), which is part of the Ministry of Agriculture. These rules, regulations and 

controls brought an improvement in quality: it imposes, amongst other things, a maximum 

return of 50 hectoliters to the hectare. Georges Haushalter, former President of the CIVB 

(Bordeaux Wine Trade Council), explained:  ñSince 2008, we have been fighting to register 

'Bordeaux' as AOC by the Chinese authorities. China has a comparable system to ours, with 

tens of AOC's for teas; the authorities ensure respect for the authenticity of these 

designations. We want these authorities to fight fraud of our AOC wines. The CIVB is 

responsible for the óGironde AOCô. An office is open in Beijing with two lawyers who 

advance our moves to protect the Bordeaux appellation.ò 

 

When a wine is downgradedby by the AOC, it carries the name "Wine of France ". 

The local wines are grouped under the sign IGP (Indication Géographical Protected). 

 

The French notion of óChâteauô is associated with a guarantee of quality; with Bordeaux, 

only a few wine areas in Italy and Luxembourg use this name óCh©teauô.   

 

Appellations and cépages  
There are 350 appellations in France. The Bordeaux vineyards account for 60 AOC 

appellations : Bordeaux, Bordeaux Supérieur, Bordeaux Clairet, Côtes de Bordeaux, Médoc, 

Haut-Médoc, Blayais-Bourgeais, Libournais, Entre Deux Mers, Pessac-Léognan, Graves, 

Cérons, Barsac and Sauternes. Each colour of the wine (rosé, white, red) is further 

associated with an appellation.  

4000 vines stocks per hectares are planted in Bordeaux and Bordeaux Supérieur 

appellations, each holding ten grape clusters, yielding proximately 1 kilogram of fruit per 

stock. Aô Grand Cruô is planted with approximately 10000 stocks per hectares but keeps 

only 3 clusters, that is to say 500 grams of grapes per stock, thus ensuring better quality of 

the fruit.  

  

The ócépagesô  types of grape  

Several thousand ócépagesô are cultivated globally but only a few dozen of them are the 

basis for the production of great wines. Understandably however the same ócépageô used in 

various countries across the world develops different characteristics in the resulting wine.  

For each colour of wine, the French authorities impose the use of specific ócépagesô. In 

China, all the ócépagesô are allowed and the notion of appellations is still non-existent. 

Chinese winegrowers can mix vintages, and even add musts (concentrated grape liquors) 

from foreign wines. More recently, dilution with water and the addition of chemical 

flavourings has been prohibited.  



 
 

The appellations Bordeaux and Bordeaux Supérieur are very different from one another, 

because they are found all over the region on 59 502 hectares on different soils. The 

Bordeaux Supérieur meets stricter quality criteria than Bordeaux; the plot of vines is the 

same and it's at the harvest that the grower decides on the appellation Bordeaux or Bordeaux 

Supérieur of the year, according to the quantity and quality collected. Red wine is produced 

from the Cabernet-Sauvignon, Merlot, Cabernet Franc, Petit-Verdot and Malbec cépages. 

White wines are the result of an assembly of Sémillon, Sauvignon, Muscadelle and 

Sauvignon Gris ócépagesô.    

  

Currently 925 hectares are dedicated to the production of Bordeaux-Clairet  wines. The 

taste is between the red and the Rosé. From the 13th century, the Bordeaux region made a 

fortune exporting its 'Claret' to England and to Nordic countries. At this time, it produced 

87% of Claret, only 13% of red wine and little white wine. Today named Clairet, the 

fermentation Merlot gives the wine its fruity aroma; its maceration is twice as long as that of 

Bordeaux rosé and leads to the distinctive characteristic of Clairet.  

  

The Crément de Bordeaux is a sparkling wine white or rosé and is recognized and defined 

by the AOC the 1st of April 1990.  

  

Many rivers and streams, tributaries of the Dordogne and Garonne, have cut through the 

limestone plateau of Entre-Deux-Mers and sculpted a landscape of hills and valleys. This 

region merges the appellations of Entre-Deux-Mers, Cadillac Côtes de Bordeaux, Loupiac 

(the smallest appellation with 350 hectares of vines for liqueur-like white wines), Sainte-

Croix-du-Mont, Saint-Macaire, Haut-Benauge and Sainte-Foy. On the left bank of the 

Dordogne, the appellation Graves-de-Vayres is reserved for the wines of the commune of 

Vayres and Haut-plateau d'Arveyres; this area was delineated in 1936.   

There are also Bordeaux and Bordeaux Supérieur appellations.  

The Mascaret: Entre-Deux-Mers means 'between two tides': those of the ocean which 

enters the Garonne and Dordogne rivers. The Mascaret is a natural phenomenon at moment 

of the highest tides: the water level of the Dordogne rises sharply; a 1 to 3 meters high wave 

is created and enjoyed by dozens of surfers. The ideal place to see the Mascaret is the 

village of Saint-Pardon on the left bank of the Dordogne river.  

 

On the left bank of the Dordogne, the naming Graves-de-vayres is reserved for wines of the 

municipality of Vayres and the top-tray of Arveyres; this area was created in 1936. 

  

The Blayais-Bourgeais region is in front of the Médoc, on the right shore of the Gironde.  

The plantation of its vines dates back to 1 B.C.  

The Côtes de Bourg and its 450 wines produce 98% of red wines, predominantly from 

Merlot, on 3950 hectares, and 2% of white wines from Sauvignon on 29 hectares.  

 

The battle of Castillon: In the 12th century, the English domination brought the Aquitaine 

profitable commercial relations, but also saw conflicts and humiliations.  In the 14th 

century, the war between the two countries had exhausted the people.  The battle of 

Castillon took place on the 17 July 1453 between Henri VI of England and Charles VII of 

France.  The French victory effectively put an end to the Hundred Years War.  This battle 

sealed the withdrawal of the English but their defeat overturned the economy of the region.  

The exchanges which for two centuries had ensured the prosperity of the Aquitaine region 

were jeopardized.  Sales of wine to England declined rapidly. 



 
 

The Union des Côtes de Bordeaux groups four óappellationsô: 

- 6 500 hectares of Blaye Côtes de Bordeaux are red and white wines, to the south of the 

right bank of the Gironde.  

- 2 653 hectares of Cadillac Côtes de Bordeaux produce red wines on a strip of 5 km by 60 

km long, to the south-west of  Bordeaux city, on the right bank of the Garonne.  

To the East of Libourne, on the right bank of the Dordogne:  

 - Francs Côtes de Bordeaux is the smallest Bordeaux appellation with its 500 hectares of 

red wines, dry and syrupy white wines.   

 - 3 000 Hectares of Castillon Côtes de Bordeaux produces red wines.  

This Union of appellations 

encourages the promotion and sale 

of these wines. Patricia Zabalza 

represents the Union des Côtes de 

Bordeaux: ñThis AOC unites 1500 

professionals on 12600 hectares of 

vines, that is to say 14% of the total 

wine production of Bordeaux.ò   

Côtes means that the greater part of 

the vines are planted on hills and 

slopes, in proximity to water 

(Garonne, Dordogne, Gironde); the 

soil is predominantly clay and 

limestone. ñThe Union has a 

common set of specifications 

approved since the end 2011,ò 

explains Patricia.  ñIt determines, 

amongst others things, the cépages 

allowed. The Côtes de Bordeaux 

have a common graphic, affixed to 

the labels; on export, Chinese 

importers must keep the Union 

logo, but can add the obverse 

 labels for the Chinese market. The obverse labels are a concern, even for the large 

châteaux: the form and content are not always under control.ôô  

To the price of the wine in France, must be added transport costs, customs duties and all the 

import channels which increase its price in China. The Chinese are so fond of France, of its 

image and its legitimacy; as proof, if China is the n°1 in textiles, it continues to buy the 

great French luxury brands. Grand Cru wines are intended for a rich social class, but all 

Chinese must be able to offer a bottle of wine as a gift, and the Côtes de Bordeaux wines are 

offered at a price reflecting excellent value. 

In the four appellations Côtes de Bordeaux, the Chinese are the owners of the following,  

 -Châteaux Branda, Grand-Mouëys, Lagarosse, Grand-Branet, de Cayres, Peironnin, 

Lezongars, Châteaux de Pic, de Birot, Renon, Plaisance are in the appellation Cadillac 

Côtes de Bordeaux ;  

- Château de La Salle is in the appellation Blaye Côtes of Bordeaux ;   

- Châteaux Lucas, Bona Fidès, lôEstang and Rocher-Bellevue are in the appellation Castillon  

Côtes de Bordeaux. (see their respective chapters).  

 

The Union des Côtes de Bordeaux is chaired by Stephen Héraud.   



 
 

As its name indicates, the region of Graves has a soil composed of gravel, pebbles, sand 

and clay; as evening arrives, it gives the vine back the heat from the sun stored during the 

day. Its 3,500 hectares of vines border the left bank of the Garonne; in this domain the 

sensitive vines are protected from the vagaries of weather by the Landes forest, and from 

drought by the Garonne river. Within this particular region one finds the appellations of 

Pessac-Léognan to the north, Graves to the south, Cérons, Barsac and Sauternes in the 

south-west. 

Typically the Graves wines are principally red, produced by 

300 wine growers. Recognized since 1937, it is the oldest 

Bordeaux appellation with 3 420 hectares to south of the city. 

The appellation Pessac-Léognan was created in 1987: formerly under the generic Graves 

appellation, its prestigious vineyards extend over 1,600 hectares on the periphery of the city 

of Bordeaux.  Its slopes ensure good soil drainage and allow the production of great wines. 

Their ócépagesô are the Cabernet-Sauvignon, Merlot and Cabernet-Franc for the reds, 

Sauvignon, Sémillon and a touch of Muscadelle for the white wines.  

The vineyards of the three appellations of Cérons, Barsac and Sauternes produce great 

liqueur-like and sweet wines. They are produced from the Sémillon, Sauvignon, Sauvignon 

Gris and Muscadelle cépages, and made from over-ripe grapes: the Sauternes region is 

crossed by the Ciron River; when it meets the warmer waters of the Garonne, the 

condensation forms a morning mist, and at the end of morning the sun dries the grapes.  This 

alternation of wet and dry develops a tiny fungus - the Botrytis cinerea, on the grape berries; 

the fungus has the effect of degrading some of the sugars and strengthening the acidity, it 

catalysing the flavour of the grapes and enabling sweet and liqueur-like wine to be obtained 

(see the chapter of Château Guiraud).  

 

 

  

  

  

  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Saint-Emilion village 



 
 

On the right bank of the Dordogne, the region groups Saint-Emilion  and its satellites:  

Montagne, Saint-Georges, Lussac and Puisseguin. The appellations Pomerol and Lalande 

de Pomerol were created in the 12th century.  On a hill rising to 70 meters, are the 

appellations Fronsac and Canon-Fronsac. 

  

Who is Emilion? He was born in Vannes at the beginning of the 8th century.  He left 

Brittany to devote himself to prayer.  He became a monk and ran a monastery near Saintes.  

In descending towards Spain, he stopped on a rocky peak which dominates the forest of 

Combes, on a Gallo-Roman site called Ascumbes. He set up his hermitage in a cave. For 17 

years, Emilion converted the population. He died on the 6 January 767. Ascumbes village 

took the name Saint-Emilion. 

 

 

Médoc means middle land. 

The entire wine-growing region called Médoc divides into two parts, because of varying 

altitudes of 2 to 43 meters. The 10 600 hectares of vineyards mainly produces red wines 

with the Cabernet-Sauvignon óc®pageô associated with the Cabernet-Franc, Merlot, Malbec 

and Petit-Verdot. The M®docô terroirsô consist of clay, of silt and sands. On the Haut-Médoc 

terraces (in the South part), the vine sinks its roots up to 5 meters deep.  

 

The 8 appellations from the Médoc are Saint-Julien, Saint-Estèphe, Pauillac and Margaux, 

Listrac and Moulis, Médoc and Haut-Médoc. Its Cabernet-Sauvignon cépage can produce 

remarkable wines everywhere; it is grown throughout  Europe and also in California, Chile, 

Australia, China; it produces wines which keep; firm and tannic when young, elegant and 

complex at their best.  

  

The inhabitants of the village of Bordeaux were called Bourgeois; 

storekeepers were enriched, they bought the best of the soil in the XVth 

century. Their wines were named the vineyard of the Bourgeois. 

The annual selection of Crus Bourgeois rewards quality wines; it is a  

distinction given only in this region; on one 1/2 year after their harvest, wines are enjoyed 

by 60 tasters of Office Veritas, world leader of the certification and the checks. 260 

vineyards received this classification for the vintage 2010, 256 for 2011 and 267 for 2012 

that is 26 % of Médoc wines production. They have one very good value.  

Frédéric de Luze and Frédérique Dutheillet de Lamothe manage the Alliance.  

Tél : + 33 (0) 5 56 79 04 11 alliance@crus-bourgeois.com    

www.crus-bourgeois.com  

 

The Cru Artisan  of the Médoc is recognized by the European Union. Since 1994, every 10 

years, the list is seen again, confirms the irreproachable quality of vineyards and allows 

other exploitations to join this "family". At present, 44 properties of the Médoc of less than 

5 hectares have this title.  

 

5 châteaux of the Médoc: Beaumont, Beychevelle, Lagrange, Larose Trintaudon and Pichon 

Baron, created in the beginning of March, 2015, a training to face the difficulties of hiring of 

the wine-producing sector. 12 trainees were selected on 70 candidates. 

 



 
 

On the 17 June 1985, Patrick Baudry embarked on board the shuttle Discovery with a bottle 

of Pauillac Grand Cru Classé, a wine from the Château Lynch-Bages of 1975, which went 

round the earth 144 times!   

  

The region of Bordeaux makes other products from wine:   

The Fine Bordeaux is an eau-de-vie.   

The Lillet  is a regional aperitif made from white or red wines mix with fruit liquor and peel 

macerated in alcohol.  

 

A bottle of Bordeaux wine is a gift.   

It costs 12 to 25 ú whereas the average annual wage is 4000 ú. Unlike the European, the 

Chinese leaves the price on his gift to mark the importance of his appreciation. In China the 

gift is often opened when you leave, not in front of you! In China, anyone who buys the 

product doesn't drink it, anyone who drinks it hasn't bought it. This is an aspect to take into 

account for marketing. 

  

The ócrus class®s 1855ô and other ranking 
The Bordeaux wine terroir combines the soil, the climate and the ócépageô. The official 

classification of Bordeaux wines of 1855 is the reference established at the request of the 

Emperor Napoleon III for the universal exhibition of 1855 in Paris.  The Union of Trade 

Dealers of Bordeaux created a ranking according to the reputation of the châteaux, the 

quality and price of their production. Wines were positioned from the 1st to 5th Cru. All the 

red wines came from the Médoc except for the Château Haut-Brion which is located in the 

Graves region, and white wines were limited to the liqueur-like variety wines of Sauternes 

and Barsac. Published on the 18 April 1855, this ranking concerned 88 châteaux (61 red and 

27 white). In September1855, the Château Cantemerle was added as 5th Cru and in 1973 the 

Château Mouton-Rothschild moved from 2nd to 1st Cru.  

Sylvain Boivert présides the Conseil des Grands Crus Classés en 1855    

1855@grand-cru-classe.com www.grand-cru-classe-1855.com  Tél : + 33 (0) 5 56 48 47 74  

  

The ranking established in 1959 for wines from the Graves region was revised in 1987: it 

names 16 Grands Crus classés under the new appellation of Pessac-Léognan.   

  

The ranking of Saint-Emilion  wines, established in 1959, has been revised 4 times; since 

2012, it names 82 châteaux Crus classés, of which 64 are Grands Crus classés and 18 1ers 

Grands Crus classés.   

In December 1999, the 'Vignoble of Saint-Emilion' was enshrined as a World Heritage site, 

as a cultural landscape. UNESCO has thereby recognised the exceptional universal value of 

this site which is ña remarkable example of an historic wine landscape which has survived 

intactò; it is the first in the world to having received this distinction.  

  

The wine expert recognizes there are 9 châteaux 1er Grand Cru classés Supérieur: Lafite, 

Latour, Margaux and Mouton-Rothschild in the Médoc, Haut-Brion in the Graves, Ausone 

and Cheval-Blanc at Saint-Emilion, Pétrus in Pomerol, Yquem in Sauternes.    

  

These rankings have an impact on the image and trade opportunities of the châteaux.  

 

 



 
 

The Primeurs  
  

It is system unique in the world, established in the 1970s in Bordeaux: the sale of Primeurs 

allows professionals and consumers to buy wines from the properties of the region two years 

before they come on the market.  The Primeurs have advantageous prices, reduced 

compared to those which will be applied when they are marketed in bottles. For the wine 

growers, it is a way of having cash and financing the next harvests. Each year, 300 

prestigious Bordeaux châteaux (i.e.5%) put a part of their production on the market; the 

wines will be handed over in two years after the period in oak barrels, which give their 

character.  

For example, the production of 2011 (harvest in autumn 2011) is tasted in April 2012, 

bought in May 2012 and delivered in April 2014.  

The critics taste these wines during a week in April, as well as brokers and traders, 

journalists and other professionals; they form an opinion on the value and potential of the 

wine. Then, the wine grower puts a small quantity of his production on sale as a Primeur at 

a price determined with brokers. This sale serves as a barometer to determine the price of 

rest of the production. Dealers offer these batches to buyers. Created by the Bordeaux 

dealers, the sale of Primeurs was reserved for professionals but today is open to anyone with 

an Internet connection.  However for the amateur, the operation is not without risk since it 

must paid for without tasting.  In the best case, the buyer could triple his investment.   

The sale of Bordeaux Primeurs wines generates billions of euros every year on the Place de 

Bordeaux (the market place). 

The famous critic Robert Parker did not come on the Primeurs 2014 to Bordeaux, meeting 

which he had never missed in 37 years. At the age of 67, he let his right hand Neil Martin, 

the British 44-year-old, make this analysis from March 30th till April 3rd, 2015. Robert 

Parker will not give up the tasting of wines of Bordeaux but he will dedicate himself from 

now on to bottled and present wines on the market. 

   

Vin nouveau and Primeur shouldn't be confused. The vin nouveau, like the famous 

Beaujolais Nouveau, is on sale on the markets and drunk after the 3rd Thursday in 

November of the year of harvest. The appellation Beaujolais Nouveau has existed since 

1951.  

 

 

The French paradox  
It was Serge Renaud, a scientist of the University of Bordeaux, who invented this term.  He 

observed that the French suffer little coronary disease, despite food rich in saturated fats.  

He therefore assumed that the red wine diminishes the incidence of heart diseases thanks to 

one of its components: 'resveratrol'.  Present in certain fruits such a grapes, blackberries or 

peanuts, this component promotes protection against cancer and inflammatory diseases.  

This information was broadcast on the CBS television network in the USA in 1991: the 

consumption of red wine increased by 44%.  Red wine is good for the health, in moderation.  

Professor Renaud died in October 2012, Dominique Lanzmann and his team continue his 

research.  

After the serious public health problems which China has been faced with since 2000, in 

particular due to trafficking of alcohol and adulterated spirits, the discovery of wine as 

source of pleasure, and the attached lifestyle are appreciated.  

 



 
 

To export at best 

CIVB  and export 
The Bordeaux Wine Trade Council was created in 1948.  

It develops the fame of wines of Bordeaux. It represents 

the vine growing, the trade and the brokerage, 

approaches economic, technical, marketing missions and 

communication. 

 

Fernand Ginestet founded his trading house in 1897.   He had a key role in what is called 

the Bordeaux Interprofessional today.  He founded the Union of Property and Trade, which 

in 1948 became the CIVB.  His son Pierre Ginestet founded the Bordeaux Academy of 

Wine.  In 1977, for financial reasons, the Ginestet family sold the prestigious Château 

Margaux domain to André Mentzelopoulos: a Greek in the Médoc! 

 

President of the CIVB from 2010 to 2013, Georges Haushalter said about China: "The 

Bordeaux tradition is to explore the market potential. China is a country of great 

gastronomic culture, with delicacy of taste, a seductive refinement which led us to think that 

our wines would be appreciated.  The work of exploring the Chinese market really started 

about 1995: traders and Bordeaux wine growers have gone regularly to China."  In thinking 

of 'the Eldorado of tomorrow', they have created a distribution network, often during 

karaoke and red wine parties; the Chinese saw that they woke up fresher than after an 

evening on Cognac. Georges Haushalter observes: "The affinity with red wine is not 

completely natural among the Chinese; the white sweet wine is more accessible but it 

doesn't have the same image or brands.  A customer explained to me the notion of 

'bearings': 'for clothing it must be Italian, for a car it is German or Japanese, and when 

buying wine, it must be French'. And as the French drink red wine, my client drinks red 

wine!  With the CIVB and our multiple classes, we are trying to release their own taste, that 

they follow their preference towards a red wine, towards a dry or sweet white.  We are 

determined to present our products, create tasting places and professional training; so, 

when in 2008 the consumption of wine developed in China, Bordeaux had its networks 

ready, customers, distributors and wines already known, as well as reputation due to the 

image of the France and of Bordeaux wine."  The tradition continues since 'Bordeaux' has 

acted earlier in the same way in other countries. 

80 millions of Bordeaux bottles are sold each year to China, that is to say 10% of production 

in 'normal' years: because of the terrible climate conditions, the year 2013 produced 30% 

less. 

The Bordeaux export markets are diversified into 7 countries priority carriers, including 

China.  "The Chinese are really businessmen, prudent, and we need a certain ability to 

negotiate with them.  It is a constant of their culture" concluded Georges Haushalter. 

 

Since 15 July 2013, the wine grower Bernard Farges has replaced the trader Georges 

Haushalter as the President of the CIVB.  Allan Sichel is Vice-President, Fabien Bova 

Director, François Jumeau Marketing Director and Christophe Chateau for the 

Communication department.  

 

The team of the CIVB presented its new advertising campaign on October 13th, 2014. 5 

pictures and videos are proposed in 7 countries. This one - in photo, associates the dishes 

and wine but will not go to Japan because, in the Japanese culture, baguettes can touch only  



 
 

food and not wine or alcohol. 

Bernard Farges regrets the vagueness of the Evin law (see the 

chapter of óôChâteaux on saleôô) and request: "has when a 

campaign led by the French Public authorities to educate the 

young people in the culture of the wine as in Spain or in 

Italy?ôô In the End of February, 2015, he wrote to François 

Hollande: óôwho knows how to drink knows how to live!! That 

is what says Spain, our first competitor. Give responsibilities 

and inform, that is what we want. " 

 

La Maison du Vin de Bordeaux comprises the headquarters 

of the CIVB, the wine school, the Academy of Bordeaux wine, 

and its Wine Bar where you can taste the range of Bordeaux 

wines.  www.bordeaux.com 

1 cours du XXX juillet 33000 Bordeaux Tel: 33 + (0) 5 56 00 22 66  

A wine scool was created in Hong Kong by Ronnie Chan.  

 

The Academy of Bordeaux Wine transmits what the spirit of 

Bordeaux wine inspires in all forms of the Art. It consists of 

honorary members and 40 academicians: owners of prestigious 

Bordeaux crus, members of the Académie française, writers, artists, 

scholars and academics: among them, the Bordeaux architect Paul 

Andreu (who designed the Oriental Art Center in Shanghai, in 2004 

and the National Theatre of China in Beijing in 2007), Vincent T.K.  

Cheung, lawyer (Yap & Co Hong Kong and Shanghai) lawyer for all the Commanderies de 

Bordeaux in Hong Kong and in China; Yanzhi Zhang imports wine for 'Easy cellar wines'. 

The Academy also relies on its 110 châteaux members who produce the highest degree of 

quality, traders and brokers. 

Tel: 33 + (0) 5 56 '00 21 95 academie@vins-bordeaux.fr http://academie.vins-bordeaux.fr 

 

At the end of 2013, the CIVB opened The Burdigala 2, the second 

100% Bordeaux wine bar in Shanghai.  It is in the centre of the 

former French Concession.  The CIVB doesn't invest in this bar but 

organises a dozen events a year.  It is Franck Boudot from Bordeaux 

who finances and directs its two Burdigala wine bars.   

550 Wuding Road and 301 Jiashan road, Shanghai   

Tel: + 86 135 0185 4263 Franck@theburdigala.com www.theburdigala.com 

Shanghai means 'beside water'.   

A new Burdigala has opened in New York in mars 2015. 

 

 

 

 

 

 

 

ñWill the red gold rush give yellow fever?ò   

wondered Georges Haushalter 



 
 

Xavier Carreau 

Bayle Carreau Vineyards, GIE Châteaux in China 
 

Thanks to Xavier Carreau the wine has been reclassified as an 

'agricultural drink ', taking it out of the list of 'alcoholic drinks' 

of the Evin law (see the chapter of óôCh©teaux on saleôô).  

Regularly invited to China as wine expert, this former 

president of the association Vin & Societé, is a member of the 

jury of Vinalies China, a tasting contest created by the Union 

of ínologists of France.   

 

Xavier Carreau is a producer-exporter.  ínologist, he chairs the Vignobles Bayle Carreau, 

and manages its five ch©teaux. ñIn 2004, with my assistant, a young Chinese woman, we 

decided to create a representative office in China. I send her eight containers a year; 85% 

of the wines come from Vignobles Bayle Carreau, 15% from Bordeaux producers and also 

from Châteauneuf-du-Pape (wine from the Vaucluse French region). In China, our wines 

are stored in a fallout shelter under a building: the security and the temperature are ideal.ò   

www.bayle-carreau.com 

 

With the Bordeaux producers, Xavier Carreau has created a GIE, a economic interest group 

in 2008 called châteaux in China: "We are six Bordeaux producers with different 

appellations, and the GIE offers 50 or so wines that we export in the same container; this 

way, the Chinese importer has a unique contact, one bill, which eases the administrative 

constraints.  Châteaux in China groups the financial resources and the marketing experience 

of each of us to participate wine fairs in China.  The Aquitaine région provides financial 

support.    

GIE Châteaux en Chine Ann Wong Tél : + 33 (0) 6 01 43 35 02 ann.wong@lgtfrance.com  

Tél : + 33 (0) 5 56 67 22 23 giebordeaux33@orange.fr www.gie-bordeaux.com 

 

 

 

Jie Yu 

Consultant in French wines 
 

Jie Yu alias Rachel, was born in Wuxi in the province of Jiangsu to the west of 

Shanghai.   

Here are her advice: 
 

Jie explains: ñThe market for French gastronomic produce in China is very promising and 

in constant development.  In my opinion, it can only remain that way on two conditions: 

response to the client's tastes and export quality at a reasonable price.  For trade between 

France and China, you need oriental patience and not to be afraid to swap a Paris day for 

Chinese one with six or seven time zones between the two countries.  I no longer worry 

about Sundays or other public holidays.   

You must understand the Chinese culture sell French culture well.ò 

Contact: yj1066@hotmail.com   

 



 
 

Inter national Chamber of Commerce and Industry of Aquitaine  

Chinese desk and Club objectif Chine in Bordeaux  

Emmanuelle Fragnaud  
 

The Chinese desk was created for the 

Chinese in 2008. "The owners who wanted 

to sell the château Latour-Laguens went to 

the Chamber of commerce and industry of 

Bordeaux with the Chinese investors, 

because they had a problem of law and tax 

system. The Chinese and French accountants 

did not understand; they needed an 

accompaniment and they did not know to 

whom addressôô explained to me 

Emmanuelle Fragnaud. Since then, the 

Chinese desk is a front door for these 

investors, so that they are concentrated on 

well." 

 

 

The Chamber of Commerce and 

International Industry of Aquitaine (CCI) 

organizes business trips to support 

businesses in the export market. Perceived as 

a must for business, China is a complex 

market which is difficult to access without a 

prior partner. Then, there is the cultural 

approach to know how to negotiate with a 

Chinese. It is necessary to develop the 

guanxi, the network. Since 2008, the Club 

objectif Chine proposes legal, logistic and 

commercial trainings. 

With the CCI, they support the wine growers of Bordeaux on the various festivals and wine-

making fairs in China. 90 % of the accompanied companies are in the sector of the wine. 

Others are in the electronics, are architects and industrialists. 

 

In 2008, the CCI of Bordeaux and the Government of Hong-Kong signed an agreement of 

cooperation in the field of the tourism and of the wine. 

 

2 place de la Bourse 33000 Bordeaux   

Tél : + 33 (0) 5 56 79 50 33  

efragnaud@aqui-cci-international.com 

www.aqui-cci-international.com 

 

 
Photo : The Miroir dôeau in front of the Place de la Bourse in Bordeaux            
 

 



 
 

To invest in France 

Invest in France 
 

AfII  is a French agency for international investments. 

This national agency is responsible for the promotion, exploration and reception of 

international investments.  It is the economic reference body on the attractiveness and the 

image of France. The agency is based on an international, national and territorial network.  

The AFII is represented in China by two offices in Beijing and Shanghai under the direction 

of Pascal Gondrand.  www.investinfrance.org/china 

 

Contray to Afii, Ubifrance, became Business France is a national agency devoted to 

supporting French businesses companies in their approach to export and to foreign market 

penetration. Hélène Hovasse manages the team Agrotech for Business France China and 

Hong Kong and supports French investors in China.  

www.ubifrance.fr/chine www.ubifrance.com/cn 

 

In February 2014, the President of the French Republic announced the unification of the 

AFII and Business France into a single agency Invest in France. Since then, it strengthens 

the internationalization of the French economy, exports and attractiveness of the country for 

international investors; it contributes to the strengthening of partnerships between French 

and foreign enterprises.  Muriel Penicaud chairs this new agency since May, 2014.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
The bridge Jacques Chaban-Delmas, inaugurated in March, 2013 in Bordeaux 

 

 

 

The AFII works in close partnership with the regional agencies for economic development 

to provide a personalized service to investors. Future Gironde investors are welcomed by 

BGI (see next chapter) 

 



 
 

Bordeaux Gironde Investissement 

Stéphane Garcia 

 
BGI is the interlocutor for national and international investors who wish to develop 

their activities in the Bordeaux region.  In collaboration with its partners and the local 

authorities, it helps them achieve their proposed installation. Stéphane Garcia is in 

charge of international investments.  

  

ñMost investors target wine, which is certain to be of value and prestigeò Stéphane Garcia 

tells me.  This enthusiasm is the result of actions in recent years to promote Bordeaux wine 

in Hong Kong and China.   

BGI is not a real estate agency, but at the request of future buyers, it updates the list of wine-

growing properties for sale with the State company Safer.  Article 13 of the 'loi d'avenir'  

(law for future) obliges the seller to inform Safer of the sale of his domain; it therefore has 

priority to propose a buy-out. BGI steers the buyers towards appropriate contacts thanks to 

its local network developed in the wine sector.   

ñThroughout the history of Bordeaux, our châteaux were in the hands of foreigners.  If 

China takes over the ownership of Bordeaux châteaux, it offers the wine invaluable outlets.  

The consumption of wine rose considerably up until the 1950s when nearly 120 liters per 

person per year was drunk!  The production was essentially for the French market.  Today, 

only 45 liters is drunk whilst production is rather greater.  Export has therefore become a 

priority and a necessity.  Moreover, Bordeaux wine competes with wines from the 'new 

world' whose preoccupation is to respond to consumer taste; and Chinese wine is becoming 

good.  The Bordeaux vineyards are not untouchable but they produce great wines!ò   

 

BGI is chaired by Robert Ghilardi de Benedetti. 

15 quai Louis XVIII 33000 Bordeaux Tel: 33 + (0) 5 57 14 06 40 

 sgarcia@bordeaux-invest.fr www.bordeaux-invest.fr 

 

 

 

 

 

The residence permit  
A point often mentioned by Chinese investors in France concerns obtaining residence 

permits.  Unlike Portugal, Cyprus and Greece, France has not implemented a specific 

program of allocation of residence permits in return for a simple property purchase.  The 

allocation of a residence permit must be linked to the acquisition and operation of an 

economic activity.  This is the case for a wine growing property.  So, Chinese investors in 

this area usually obtain the following residence permits:  

 - a 'commercial' card or a 'skill and talent' card' valid for 3 years for the corporate officers 

(Manager or Director of the operation), 

- an 'employee' card for Chinese employees,  

- as for the Chinese investor who doesn't wish to live in France, he can benefit from a 

'frequent visitor' visa. 

  

http://www.bordeaux-invest.fr/


 
 

To sell the Châteaux to the Chinese 

France Wine 

Sell wines then ch©teaux  

Christophe Bedouet creates France Wine, a business which 

exports independent producers of French wines. Often 

requested by foreign investors to buy Bordeaux vineyards, 

Christopher is willing to help them buy well.   

A Russian trusted him.   

 

After several years in the United States, Christophe Bedouet returned to Bordeaux in 2008.  

He works with a dozen wine growers who don't have the necessary reputation to sell to a 

dealer.  He commercializes their export wines.  "I seek quality, a return on investment for 

commercial actions conducted, and a real relationship of trust with my importers.  That is 

why I don't a have a large catalogue.  I sell their production to the United States, England, 

Germany, Belgium and China.  These are 'entry level' wines at 4 to 8 euros, and Chinese 

and American consumers are fond of this type of French wine.  The wine growers and I are 

paid by my importers.  Afterwards I am not in control of the selling prices that are practiced 

on the ground.  They contact me regularly because there is a real demand.ôô Wines offered 

by France Wine have been rewarded by the famous critic Robert Parker in the prestigious 

Guide Hachette and in the English magazine Decanter. 

 

óôMy business network abroad put me in contact, in 2010, with a Russian investor from St 

Petersburg, who sought a vineyard and who wanted my advice", Christopher explains to me; 

"he had no knowledge of wine production although he was passionate.  We looked for a year, 

then he was seduced by a property which needed of a breath of fresh air."  The Ch©teau 

Favi¯re has18 hectares of vines in the Bordeaux Sup®rieur óappellationô (25 km to the north-

east of Saint-Emilion); it had its hours of glory in the 1980s, then because of the economic 

crisis, the owners no longer had the resources to work it: the father had died, the children 

lived in Paris.  Since then, this young Russian couple has reorganized production, the wine 

storehouse, and they work hard to make quality wine.  óô"They have learned French and live 

here part-time.  They have employed 3 people and manage the ch©teau.  We contacted the 

former owners to understand the history of the domain so as to tell the tourists.  We organize 

public 'open days', the harvest festival and free concerts in the park."   

Christophe Bedouet is regularly contacted for advice on purchasing.   

He explains to the investor who makes contact, what a vineyard is, he outlines the project 

with a discovery questionnaire: do they want a second residence, fine stonework?  Do they 

want to take over a company which has trouble commercializing its wine, knowing that 

investment will be needed for 5 or 10 years to create a profitable brand?  Do they want a 

production which already works very well?  Are they prepared to develop something which 

will be rapidly qualitative?  Some buyers want to create brands: buy a vineyard, sell its 

production under the name of the château, then sell wines from other vineyards under their 

own brand name.   

"I have a network of colleagues who inform me if a vineyard is up for sale.  There are also 

'word of mouth' from producers, relations with property agents and business lawyers.  So, 

when a public investor contacts me, I am reactive."   



 
 

In March 2013, France Wine had a couple of dozen châteaux to sell, from 550,000 to 10 

million euros.  Christophe explains the French laws and the sales regulations, from the 

production to the marketing.  "In particular I make estimates: a chart with the current 

turnover and what I have calculated the vineyards will yield after investment."   

Christophe Bedouet continues: "Investors must understand that a vineyard is a tool of 

production, a factory with purchases and expenditure.  It is a trade.  The fiscal problems 

and the costs of succession in France are so high that certain families are forced to sell 

their domain at low price; but if the buyer hasn't got a market for selling, it serves no 

purpose buy the vines."  He adds: "The Chinese have strength: they arrive with a 

distribution market, a business network to sell their production immediately."  

 

France Wine 19 cours de Verdun 33000 Bordeaux 

Tel: 33 + (0) 5 56 52 48 60 & + 33 (0) 6 85 07 63 64   

christophe@francewinexport.com www.francewinexport.com 

 

 

After their purchase in France, the Chinese owners remain on good terms with their 

importers; those who must sell wine become 'Bordeaux- Chinese'.   

"Put yourself in the place of the Chinese consumer", says Christophe Bedouet:  "you say to 

him that this magnificent French Bordeaux wine is produced by a Chinese industrialist... It 

is not necessarily a sales asset.  It needs time to accept that a French wine can be 

manufactured properly by a non-French owner.  Each country is chauvinistic or not, 

nationalist or not, and has its moods.  For example, the English owners in Bordeaux sell 

their production in England very well.ò 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
The Miroir dôeau, 3 240 m2 created by the hydraulic engineer Jean-Max Llorca, reorganized by the 

landscape painter Michel Corajoud, Place de la Bourse in Bordeaux 

 

  

http://www.francewinexport.com/

