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Foreword by the Mayor of Bordeaux,Alain Juppé
former Prime Minister

fiThe history of Bordeaux is unfailingly linked to that of
wine. For two thousand years, the vineyards have
shaped the city and sculpted the Bordeaux countryside
Today, Bordeaux is at the center of the world's bigges
fine wine growing area : 117 000 hects: about 7400
choteaux, 300 wholesale t
designated protected names.

China, on the other hand, is in the first stages of its

history with wine. More and more Chinese consumers

are discovering French wine and loving it.

China has taken over as the first export market for

Bordeaux wines.

More than seventy five Bordeaux properties have bee

acquired by Chinese investors these last three years.
photo © Thomas Sanson

Over and above its commercial relatiorteere are friendly links. In this way the links
between Bordeaux and China have been strengthened by twinning with Wuhan in 1998,
aimed at economic, educational and especially cultural partnerships.

Thi s superb book of i nneamwvwi ebws , L adudr Reendc, e Wi
reference for al | who deal with our inco
varieties), the traditions, the wine industry...

Bordeaux wines require many considerations. First of all, it is the result of a mivhcle

men, the soil, and the two rivers that cross it. But these elements together are not enough to
produce a wine like that of Bordeaux; for that you need patience, perseverance, and the
passion of many generations of wine growers, who have learnt tonthatenature offers.

Bordeaux wine is the fruit of a specific civilization and culture in our region. We are proud
to present to Chinese wine lovers thanks to Laurence Lei@dire.

/{/(A/v"vt !

Alain Juppé
Maire de Bordeaux
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Preface

On the 27 January 1964, a brief communiqué was publisimedtaneously in Paris and
Beijing: "The government of the French Republic under General de Gaulle and the
government of People's Republic of China have decided to establish diplomatic rélations
Since 1979, the more open policy of Den Xiaoping haswedethe dialogue between
Chinese and Western decision makers. Several years later, the 'business world' talks of
markes, figures and percentages. It whe race for productivityAfter 20 years of wild
growth, theplan anti-corruption, led since the eraf 2012, dries up the sales of the luxury
(jewelry, clothing, restauration)rhe savingsffectrecords, low inflation or deflation, urge

to put backpurchases.

On November 8th, 2014 in Bordeaux, tReess Tribuneitled: "in this period of doubt

which seizes Europe, the economic Chinese power frightens. Are the Chinese taking control
of whole pieces of the European economy, between the Greek ports to the vineyards of
Bordeaux? The 1st investor in France, any confused sector, remainidriited Statesfar

in front of; the Chinese investments represent less than 1 %: it is little, even if they were
multiplied by 12 in 10 years.

Anyone can settle in China on condition that they are effective, show real assets, and above
all learn the ways of the countrgccept the procedures and laws, the political and social
codes, and understandet Heé i anplotr Braalb ed igfafi droes
Lin Yutang wrote: Of all peoples, those who have the most in common are the French and
the Chinese: aense of refinement, a taste for words, painting, cooking, a reverence for
education, a taste for humour, humour for nothing, for pleasure, for communitaktous,

of the 7400 Bordeaux vineyards, the Chinese have bought mord @@achateaux since
1997;that is 1,3 %How communicate both civilizations?

'Red, Wine and Chin& a book for the Chinese, for those who visit the chateaux, who want

to invest b 137 cahdeduin Frdnesaurchagéed by a Chinese group or an
individual are described in this baokexplaint he appel | at i6@ypes of t he
grape s ed) , t he i nbkaif)j tha buitable idvibs@mts, the wirge trgde and

export, the French laws, the reasons for sales, the food/ wine pairings, the climate change.

'Red, Wine and China' is a book of interviews

* How are futureowners selected

* What are their obligations with respect to theritage? What are their motivations and
expectations? Will the buyers succeed?

* A Chinese buys Bordeaux chéateau for 530 million euros; he has his prestigious house,

a vineyard of 10 to B hectares capable of exporting to China, with a donma@me
recognizedby the Chinese. Will these wines sell in China? Will the chateaux become a
luxury Guest House?

* What are the economic ties between China and Fral¢e$ the temptation of the West,

of Bordeaux wine? And for how long?



* |s the Chinese craze for quality French production sincere?

* 1s the luck of the Bordeaux production i
* Does Chinese cooking go with red wines? Evenrif dhite wine andespecially
Sauternes oBordeauxregion work béer with their food, the colour red is a significant
symbol in China and a French paradox.

Data:SI0; NOAA: U:S” Navy "NGA,
Imageil.andsat

Some Chateaux bought by Chinese © Google

Am®Il i e Not hEvenloday,rf o fincde somedne is not paying me enough attention,
in the course of a sentence | wuse: 'when |
specific because, | could, after all, equally say: 'when | was living in Laos', which weuld
much more exceptional. But less chic. China is the classic, the unconditional; it is Chanel
N° 5. The snob factor doesn't explain everything. The part played by fantasy is huge and
invincible. The visitor who arrives in China without a good numbeZlahese illusions will

see nothing but a nightmade.Le sabotage amoureuklbin Michel Editions 1993

It takes more than a year to find 'the’ Chateau to buy. As a general rule, the transaction takes
place discreetly. Amongst the Chinese buyers ofdBaux chateaux are State companies,
owners and CEO's of groups involved in metallurgy, oil, real estate, food, fashion, jewelry,
gaming establishments, tourism and representatives of the Chinese wine industry. There is
also an architect and a cinema st@hese financiers, these connoisseurs and these



knowledgeable enthusiasts develop their network in China to commercialise their production
of French wines.

China considers approximately 370 billionaires over the 1826e world Hongkongais Li
Ka-shing and Lee Sha#tee, or still Jack My, founder of the si#libaba listed on
September 19th, 2014, Li Hejun, founder Khnergy specialized in the solar and
hydroelectric energy, Pony Ma wifencentelecommunications and founding Robin Li of

the web siteBaidu. One account 67 French billionairake first isBernard Arnault with
LVMH.

*Les winemaking investments of China concern to France but also to Australia, Argentina,
Chile, California, New Zealand and South Africa.

*Since 2011, China (Horgong andTaiwan included) is the 1st importer of wines of
Bordeaux, in volume and in value: 80 % of red wine (92 % in 2013), some rosé and the
white.

* France became again, in 2014, the 1st producer of wine. China will be the 6th producing
country in 2016.

*On 2014, the Chinese consumed,31liters of wine, the American increased his
consumption in more than 20 liters, the Frenchman drinks 47 liters (120 in the 60s). In 10
years, China took place in the 5th world rank of the consumer countries of wine.

filn one generation, the politics, the economy, the transformation of social classes, have
changed China into another wotldwrote Henri Michaux in 1967.:'One no longer
recognizesnine thatl, and many other travets and residents saw in 1932. It pleases me, to
think that whatever happens, and whatever China tende tdt will always be different. It
relives. We should be happy not tecognizeit any more, to know it differently always,
always unexpected, always extraordinargn Barbare en AsléGallimardEditions 1967

% !
*

Zhongguo
The middle country, the country at the heart of the world
Zhonghua Gongheguo Renmin is the People's Republic reflecting the splendour of the
centknrichyowfisai d Deng Xiaoping: t h e foldsoru s e h o
a quarter of century, the city dwellers have gone fronptiréy card to the credit car@®n
the 8 November 2012, Hu Jintao appointed his successor Xi Jinping; he took office on the
14 March 2013.
After years of unrest, China is suffering theasequences of the international economic and
financial crisis: it must rdalance its economy in focusing more on external growth and not
only on the investment and exports.

The 50th anniversary of FranceChina friendship - the agreements

The Presidenbf the French Republic, Frangois Hollande, spoke with president of the
People's Republic of China, Xi Jinping, on the 25 April 2013. Francois Hollande said that
the French State is prepared to remove all the obstacles to Chinese investment, sensing an
opp o r t u ndontriputiéns to jokficreations and to growth

From July, 2013 till March, 2014, the Chinese Authorities led anrdamtiping investigation

against European wines exported towards China; the volume of the exported inhabitant of
Bordeaux haghutback of 16 %.
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Xi Jinping et Peng Liyuan
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1964 - 2014

CHINE &E

50 years ago, on the 27 January 1964, France was the first Western country to develop
relations to the rank of Ambassador with the new China. Xi Jinping was on an official visit
to Europe, in Frace from the 25 to 28 March 2014, as part of this 50th anniversary,

accompanied his wife, the popular singer and General of the Chinese Army Peng Liyuan,
and 200 businessmen.

The Chinese represented by ti@ADA (Chinese Alcohol Drinks Association) and
Europeans by th€EEV (Committee European Enterprise Vins) signed an agreement on the

21 March 2014: the Europeans will bring technical and financial support for the

i mplantation i n Chi nfarthetfainirsguwfi titeiavirle growersiigep a g e s
Chinese industry will support th@rganizationof tastings of European wines in China, the
training of its consumers and the promotion of the European wine cultuedaste for the

red wine of the Chinese camsers evolves and stimulates the (request for quality wines.

In the end of January, 2015 in China, Manuel Valls proclaimEcarice welcome all the
investors, the Chinese in héad .

BORDEAUX
Bordeaux
Bordeaux is the global wine capital, a city of history, of tourism and o
culture.
The city of Bordeaux is situated in the department of the Gironde in t
Aquitaine region. The latest research in archeology indicates that tfe
foundation of Bordeaux datéack at least to the 5th century B.C.
In the 3rd century B.C. the Gauls planted
resistant to an oceanic climate and the geological conditions of the region, the Vitis biturica,
the ancestor of Cabernet
Between 40 and 60 A.D. table vines were planted on the hillsides north of the left bank of
the Garonne.
In 1152, Eleanor of Aquitaine wife the King of England Henri Plantagenet: wine was
exported, Bordeaux was prosperous.
Michel of Montaigne was madigte in the Parliament of Bordeaux from 1557 to 1570, then
Mayor of the city from 1581 to 1585.
Bordeaux saw a new heyday in the middle of the 17th century thanks to its port, the market
of its wine, its sugar and its slaves. The Dutch loved its wineegpdrted it. Their investors
developed the techniques and structures of the vineyards toward quality.
In 1714, the philosopher Montesquieu became adviser to the Parliament of Bordeaux; he had
five areas Bordeaux wingrowing domains.



In the 18th centurythe governors of King Louis XV improved the town, drying the swampy
and unhealthy suburbs. They built majestic triumphal arches and its opera. Then the
architect of Louis XV created the o6jardin
the steple of the church of Saifitlichel. Bordeaux became one of the European capitals of
the Enlightenment of whom Montesquieu is the forerunner.

In the 19th century, the town extended towards the West with the construction of shops, low
houses characteristid the Bordeaux landscape. It also extended towards the South thanks
to the construction of the first bridge on the Garonne, 'le pont de Pierre’. In 1852, the train
connected Bordeaux to Paris over the 580 kms.

The powdery mildew disease struck the vimed857: sulfur treatment processes stemmed
the attacks. The Gironde vineyards were only prosperous for a short time because they were
attacked byphylloxerain 1860: without remedies to cure them, the vines were grafted onto
American vine stocks.

The Department of the Gironde delineates its designated -giowing areas; in 1936, it
created théNAO, Institut National of Originé\ppellations and the AOGwhich specify the
geographical ar ea, the 6c®pagesbd, twine yi e
making

Export remains one of the strong points of the distribution of Bordeaux wines and its
vineyards of quality attract capital from all backgrounds.

Jacques Chababelmas was Mayor up to the age of 80, from 1947 to 1995. His first
deputy for moe than 20 years, Jacques Valade, was candidate to succeed but Jacques
ChabarDelmas supported the Prime Minister Alain Juppé.

Elected Mayor of Bordeaux, Alain Juppé launched an urban project, magnificently
landscaping the docks. On the 30 January 2004stwdhairman of the party in power: The
UMP (Union for Popular Movement), he was found guilty of unlawful taking of interest and
excluded from political life. Hugues Martin replaced him on the 13 December 2004. An
early election in October 2006 returnédua thewly reeligible Alain Juppé to the town hall.

On the 23 March 2014, Mr Juppé wasetected in the first round to the town hall of
Bordeaux and Chairs the urban community.

Apart from the wine growing domains Bordeaux has more than 350 listed bsildfirigose

listed as Historical Monuments; the city has been listed as a World Heritage Site by
UNESCO from the 28 June 2007.




Geographical comparison

The city of Bordeaux is spread over 50 km2.It has approximately 245 000 inhabitants on 4
936 hectares, a density 4 850 inhabitants per km2. The city of Bordeaux is twinned with 20
cities in the world including Wuhan and its province of Hubei. Wuhan isadpoeer 8 468

km2: it is therefore 172 times bigger than Bordeaux. Wuhan hawi8i@n inhabitants on
849,440 hectares a density 824 inhabitants per km2.

Beijing is located at N39°. The latitude of Bordeaux is N45° like the town of Jilin and the
centerof Madrid in Spain. And yet their climates are rather different.

The surface area of China is 9 706 961 km2: France is 17 times smaller.

China will soon have 1.4 billion inhabitants; that is to say approximately 140 inhabitants
/km2. Knowing that its wstern part is practically uninhabited, large cities are overcrowded.
Metropolitan France has a surface area of 552 000 km2 foilédn inhabitants; that is to

say 94 inhabitants per km2.

The United States has 3@fillion inhabitants on substantially the same surface as China,
but with only 31 inhabitants per km2.

January 31st, 2014 celebrated the year of the wooden horse
February 19th, 2015 announced the year of wooden goat
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in 'green’
major winegrowing regions

The history of wine in China

Excavations on the site of Quingpu Shanghai have shown that China has been drinking
wine from 4000 years B.C. Vine stocks from Uzbekistan would have been introduced in
the country by the general Zhang Qiunan in 128 B.C.

However, the culture of wine doesn't develop until the end ofQimg Dynasty (1644

1912) and the import of European wines: from 1860, Jesuit monks plangsitei produce

their wines for mass.

The beginning of modern Chinese wine growing dates to 1892, year of the creation of the
first wine business at Yantai in th@ovince of Shandong: Chang Bishi (1844916), a
Malaysian Chinese, was helped by Gustavus Chocquin of Sarzec, Consul of France in
Indonesia, to choose the suitable cépages and finance the technical material; he planted 150
European cépages. His wineere flavoured with cardamom, cinnamon or saffron. He
named the company Changyu in reference to his name and the Chinese character yu
meaning prosperity. Sun Y¥-&en appreciated this FranGhinese alliance and Chang Bishi
became Deputy Minister of Trade 1903.Mao dso visited his cellar and wrotalligraphy

"we must let the people drink wihe

After the creation of the People's Republic of China in 1949 -giowing introduced
Eastern Europeaitépagedand slowly progressed.

Thanks to the economieforms of the early 1980s production is developing on a larger
scale; but concern over the quantity exceeds quality: the system pushes for maximum
production since the wingrowers are paid by weight and not quality.

The wine economy strengthens, despitis, with the creation of joimtentures of Hong

Kong and Sing~rench origin: in 1980 theognac house Rémy Martio-created a business

with the town of Tianjin under the nani@y/nasty in 1987Beijing Wineryassociated with
Pernod Ricard(which back outsince)to createDragon Seal their wine from French
&épagedfinds clientele amongst the tourists flocking into Chitlee cellar is managed by
French Changyuwas established in 2002 in partnership with Buedeaux Group Pierre
Caste] its fruity wines are adapted to the taste of Chinese consumer



Red wine versus Baijiu

Since 1996, the Chinese Government encourages alcohol consumption in the form-of wine
putoajiu, in order to keep the production of cereals for food.

The baijiu- white alcohol,was essential to the Communist Party banquets as for family
reunions. Made from sorghum, maize or rice, it is drunk in one mouthful, ganbei! For the
last ten years or so, red wine is a must at banquets. The movement is encouraged by the
government beesse it wants to reduce the alcohol level in drinks: wine is at 13° on average,
the baijiu varies from 40° to 60 And 'wine is good for the heafih@ay the French
paradox(see clapter on the Wine of BordeauxBut since 2013, the Chinese Head of State
fights the excesses, the corruption and dopies and he imposed firmily"Drink in
moderationi. China is the fifth consumer country of wine in the world and the number one
consumer of red wine. 90% 2013, 85%n 2014 of wne drinkedin China is Chinese

Since November, 2014, the Chinese vineyards can ask for a certification according to
standards been imperative BADA Chinese Alcohol Drinks association

Chinese winemaking regions

The main Chinese cépaga® the Yantai from Shandong (very sweet red wine offering little
aroma), the Red china from the vicinity of Beijing, the Shacheng White of Hebei and the
Minguan of Henan (for a fresh and aromatic white wine).

The differing climates of this great countifow a broad diversification of production. We
count 10 main winenaking regions:

- the Shandong(north-east) that represents 60% of the wpreduction. Itsviticulture is
characterised by espaliergdowing; its southern facing slopes are wellained.It has a
subtropical climate with summer rains and cofdters; thevines must be bued in winter

to avoid freezingThe Shandong seems to be the ideal location to cultivate the European
&épage8 Chardonnay, ltalian Riesling, Cabernet Sauvignon, QedbeFranc, Merlot,
Carignan and Ugni White; the locé&épage8 are planted: Cabernet Gernischt and old
G&épage8such as the Pearl of Snake or the Fumé 73.

The area of Changyu created in 1892 has a vineyard of 17,000 hectares.

Yantai and Penglaiin the Shandong

The wine production of Yantai represents more than 40% of the total product@iina.

Its 200 winegrowing areas each year produce half of the Chipeséuction. Thearea of
Penglai is among the 7 of most famous coastal vineyards, thé& Bordeaux in France,
Tuscany in Italy, Cape Town in South Africa, the valley of Barossa in Australia, those of the
Nappavalleyin the United States and Casablanca in Chile.

- The Hebeiis famous for its dry white wines. It is a very sunny andrdgjon; the cold

and the monsoon are reduced. It has the particularity of being on the same latitude as
Bordeaux. Two locafcépage§ the eye of dragor(longyan ) and thegrapesof

milk (bai niunar ) coexist wih Merlot or Cabernet Sauvignotits viticulture is
characterizedby a traditional form called 'Dragon’: the stocks are inclined downwards, and
in winter their tendrils are buried beneath the land to protect them from the cold. Crossed by
the Great Wall, this region is the headquartérthe Great Wall Wine Compangomain of
COFCQ one of the largest Chinese wigeowing groups.

- The region ofTianjin is the stronghold of thBynasty Fine Wiredomain, a Sind~rench
joint venture quoted on the stock exchange.



- The semidesert countrpf Ningxia, a province created in 1928 for the HMsislims is
the third winegrowing region. Not far from th¥ellow Rive, the sands of the region are
full of silt and nutrients. A maize farmer turned wine grosays W@ lew nothing about
wine growing, but the govement offered us land in 2000/e had to completely change
mentality because here, this is not the quantity but the quality véhiciportanto

* The Silver Heightsis at 1200meters its 5 hectares ofiineyad are manageddy famous
Emma Gao, holder of a Oenology Diploifnam Bordeaux

* After 6 years of exploitatioand observatiothe French groupernod Ricarchas created

a joint venturewith Guangxianin Septembe012 to developthe Helan Mountain winen

its 300 hectares ofineyard, managed by two mastefghe irrigation, BretRichardson and
Craig Grafton: ive open cracks three times a year, what brings excellert siley come
from Jacob Creeksthe symbolic Australian winery of the group. Thesdl wine brand is an
entry key at the Chinese wholesalers who do not still market cognac or champagne.

* The Helan Qing Xues 15 hectares o¥ineyard directed by Zhang Jing and Li Demei,
trained in Bordeaux. Its win#aBeiLanhas been repeatedly awaddprizes.

*Since 2012, the societWMH - Louis Vuitton Moét Hennessy, producesrea sparkling
top-of-therange white wingon a vineyard of 30 hectareat 2400metersaltitude in the
mountainsof Yunnan In 4 to 5 years, their red wine will ligtendel for the local Chinese
market.LVMH has signed an agreement witATS an important Chinese wines and spirits
distributor, to exploit this vineyard. This famous French luxury brand sells its Champagne
and Cognac in China.

* Protected fromthe Gomi e sert by t he mount ai nafNiomgkia H | §
Xixia King Wineryarein Yinchuan éeechapter ofChéateau Latour Lagens).

- To the NorthEast of Ningxia, idnner Mongolia and the sand dunes of the Gobi desert.
Jianping Han has bought skt pastures which could suit vines, on condition they are
irrigated by theneighboringYellow Rive, and the stocks are buried in winter to protect them

from -20° average temperature. He has planted vineyard near Wuhai. The Frenchman
Bruno Paumard ishe cellar master of Chateau Hansen, which employs 800 wine growers,
80 cellar menand 400 sellers; his award winnimgne, is exported. Jianping Han has also
acquired 3500 hectares of grassland at Erdos, downstream of the river, teinggatds

fiChina will take to the habit of drinking wine and especially the good®nes heins ay s ;
focusing on the quality we are taking norisks Br uno P a Eotapeatt Wiaess er t
don't have tavorry; they will remain the 'ultimate’ in Chida

- The surface bXinjiang is three times that of France. It is the oldest wineducing

region: for more than a millennium, the Uighur cultivated vines on pergolas for the
production of table grapes and sultanas. Wine production on Western lines started in 1860
with the arrivalof Christian missionaries: they planted vineyards for their wine for mass.
Up to 20th century, Chinese wiggowing was essentially in this region. Its climate is very
continental; in part on the same latitude as Bordeaux but when it is + 3° in Jtrararthe
temperature in Urumgqi i€18° the same month.

*]t i s at Manas, in the North West of Ur u
settled in 2005; he puts hisowhow at the disposal oSuntime International Winand

their vineyards of 10 0O@ectare, one of the biggest in As&ince 2000, the society has

built wine-producing facilities with French and Italian equipment, and has installed an
irrigation system to channel melting snow watdrom the TianShan MountainsThe
preferred@cépage8are the Pinot Noir, Riesling and Chardonnairhis is a unique region

in terms of climate, temperate and fresh during the growth period. It is a region of the



future. When you have good grapes, good materiel, ghatficationd a sense of detail

and certain sensitivity with respect to the product, you can manufacture of a product
quality. o

* Near Lake Bosten, South of Urumgqi, in 2006 Nliscreated'Les Champs d'0mith the

aid of three Frenchmen: 4000 hectares of vineyards have been planted aikticellar

was built in record time.

* Gérard Colin, French oenologistiasin the desert at Tulufan on th&lk road. The
climate is tough with long summers up to + 50° and winters dows2@3; it doesn't rain.
Gérard has helped in the developtehGrace vineyardhen in the Barons of Rothschild
Lafite domains in Penglai. Today he works for Turpan Puchang Wine Comp&noy.a"

long time | wanted to be able to make a 100% Chinesé'win&® r a r d this vineyard me ;
of 70 hectares is undergoirRJO certification. Its ancient vines of table grapes are grafted
onto local cépages such as the Beichum: a cross created in 1958 by a Professor of the
University of Agriculture of Beijing, and also with the Cabernet, Cinsault, Pinot, Saperavi
(a Georgian type)... It is fascinating word.

Hong Liu HeGarden www.puchangwine.corfiel: + 86 131 56 92 90 15

- TheYunnan: The Yunnan Chéateau & Red Wine Graugs founded in 1997; it cultivates
its vineyards on a plateau at 24@@tersaltitude, because these valleys sheltered from the
monsoon enjoy a healthy climate, a little like Bordeaux in autumn.

In 1860, monks planted vineyards with the Asiaépage8Crystal Rose and Rose Honey.
Wine from Yunnan Shangtia Wine is slightly swet and corresponds well to the tastes of
the Chinese. A part of the vineyard is also planted withdmdgagedSultana which has a
heady flavour.

- The Guanxi, in the south of the country, produces an original wine with a particular
species: the viti®entagona or quinquangularis, very different from Eurogegpages

Main producers of wine

The production of wine for domestic and export marketing has never stopped since 1892.
The 4 groups leaders are CofGoeat Wall, Changyu, Dynasty and Weilorlgey harvest
approximately 30% of the Chinese production.

- ChangYu - Zhang Yu Wine Companywas
created in 1892ChangYuis the biggest wine
producer in China with almost 24% of the
market share. The company employs 4000
people. ChangYu Cabernet winese present

in more than 3000 supermarkets, wine shops
and hotels in Europe. His chate@hangYu
AFIP Global Beijingis in the Miyun district
near Beijing; completed in June 2007, it was
financed byYantai ChangYu Winenby the
United States, Italy anBlortugal, and largely
supported by thénternational organisation of thgrapesand wine its Honorary President
and Honorary Chairman is the Frenchman Robert Tinlot. In proximithe chateau,
amongst the vineyards a faithful reproductionf a French village: cobbled alleys, small




cafés, bar to cigars, a post office and a church atéimeerof the large main square,
restaurants and an hotel; a building is reserved foiSt8 another for conferences and
seminars. Tourists enjoy the Western @phere, visit the chateau's wine museum the
impressive cellar of 3000 m2 with 550 barrels of #&5s (one barrel is 300 bottlespost

is imported from France.

In 2002, ChangYu and Castel founded a wine domain which incorporates the production of
wine, tourism and leisure.

The Pierre Castel Group —
It was founded in 1949 in Bordeaux by 9 \ '

brothers and sisters. It is a worldwide leade
with its brand. In March 1999, the group settle
in China in creatind.angfang Winery Chéateau

wine in China. Its partnership with tihangYu
group started in 2000; the agreement continue|
with the chéatealChang YuCastel (photo) and
the vineyard of Beiyujia in Shandong: China has

become the firsforeign market for Castel which created a subsidiary in 2006. The group
has multiplied distribution agreements and has signed a contract for 11 Years with the
importer Beijing Hengyi ShengsiIn France, in February 2011, they teamed up with the
Japanes&untoryfor the purchase of equal sharesGhateau Beychevelldamous Saint
Julien&Grand cru clas€én the MedodBordeaux part Then, at 84/ears old Pierre Castel
bought one of the most important societies of Burgundy wiRafrjarche, which exiss
since1780. Active in the beer, sedirinks and wine sector, Pierre Castel never finishes
strengtheninghis group. In 2012, it produced and sold 6&0lion bottles worldwide,

which made it the number one French wine company and third in the workdbrd@ihd has

22 chateaux and covers 1400 hectares of production. The group began wine production in
Ethiopia, with 135 hectares of vineyards planted with internatidcesbage8 The 8
October 2013, at the ceremony for the 1st prize of public Chineses \sim# the more
popular spiritsprganizedby the confederation of Chinese oenological pregss awarded

to the Castel Group: this distinction proves the Chinese attraction for French wines, fidelity
and the commitment of Pierre Castel to China and its distributors.

- COFCO Group quoted in Hong Kong and majority owned by the Chinese Statebeu

one trader in cereals, oil and food, is also a wine producer with itsGvestwall Founded

in 1952, the Chinese giant has diversified; it is, for example, the main partner e€Glaca

in China, involved in property, the hotel busisesnd even fiancial servicesWith the
acquisition of theChateaude Viaudin France (see its chapter), it is the first State company
to buy a Bordeaux vineyard. Created in 1988eatwall is based in Zhangjiakou in the
province of Hebei. It possesses a vineyardctvhéxtends over 750,000 m2 to Shacheng.
Greatwall is probably the brand best known in China. It has created a winery in Yantai,
devoted to the production of high quality wines requested by young urban customers.
COFCOwants to make sure iSreatwall wheis an international luxury brand.

- Dragon sealwas founded in 1987 following a partnership with ngg}
the French groupernod Ricard Its 12million m2 of vineyards DRAdﬁéEAL
are south of Beijing and at Shacheng, in the province of Hebei. R



- Yaintai Weilong Wine is one of the largest manufacturers of organic red wine in China.

- Tong Hua represents 14% of the market. The mé#apagé planted is Vamurensis,
which is suited to the cold climate of this region.

- Dynasty was created in 1980 in joint venture
with the French grouRémy Martin Its famous

white wine is from a locatcépagé 'long yan ]
(eye of tle dragon), complemented by the i
muscat &épagé imported from Bulgaria in
1958. 'Our wines must have the quality of thos
of the Old World and the staturef the New
World", said its CEO, Bai Zhisheng. In 2Q05 =
the company wasntroducedon the Hong Kong »
stock exchange. To celebrate its 30 yeardi
Dynasty has built, in Tianjin, a chéateau of
11,000 m2 hosting a trainingenterand a wine
museumwhich is reached by a pyramid, copying that of tleivre museunin Paris,
designed by the SinrAmerican architect leoh Ming Pei in 1989.

- Huadong was created in 1985 by Allied Domecq, and has five vineyards covering 10
million m2 in Shandong, near @ingdao.

- Lou Lan, founded in 1976is in Turpan, in the Xinjiang; it draws 5000 tons a year from
its own vineyard. It regularly calls on French experts. Its wines of Cabernet (red) and
Sauvignon (white) are now vintagenes

In 2001,the adhesionof China to the WTO (World TradeOrganizatiol forced Chinese
wines to comply with the international criteria in terms of production technology, quality
and taste. Its integration into th¥TO has developed food safety controls, respect for
internationalstandards and the levels of quality. Since November 2002, labels on Chinese
wines must indicate the exact product composition. In 2004, the adoptioiCloihase
standardwine banned mixing the wine with water, juicedlavorings

The choice ofmporters is essential. They represent the image of wines that they sell. The
producer must accompany the importer in his dealings, to protect the philosophy of his
chéteau and make sure the brand is known.

Wines and spirits imported onto Chineseitery are subject to three typestakesapplied

on theCIF (Cost, Insurance and Freight) value: the consumer tax (10% for wines), value
added tax (17%) and customs duties based on 1st January 2005 (14%). The French Grand
Crus are largely stored in Holkgpng which applies the lowest taxes.

China is the country where one sees the radgertising for wine. It mentions very little of

the product itself but rather the brand. So the efforts made by foreign distributors for the
promotion of their wines are weak, for Chinese the packaging is extremely important:
colours, boxes, outer packaging..o Tulfil his dream and take a lovely gift to family
receptions, the Chinese wants the de Triomphen the bottle ofFrench winea bullfight

on Spanish wine..In 2013, China became the second world market for the advertising; the



turnover generated byis activity increases fivefold. The second global economy changes
model of development to dope the household consumption.

The asset of Chinese wine is its pricdt varies from 18 to 95 yuans per bottle. The price

of wines foreign varies from 62 to 148ans. Most Chinese consumers are not yet ready to
pay more than 3 to 5% a bottle, therefore local wines sell more. Apart from Chinese
consumers, the imported wine is consumed byillon expatriates in China, 12@illion
executives and entrepreneurgtwhigh incomes and 20@illion belonging to the middle
classes thas 320million individuals.

Beijing, October 2006

China seems to want to prove itself by demonstrating that it can develop quality wines, able
to compete with the large vineyards which were the inspiration, those of France in
particular. In ten years, the plantation of vines in China has undeniablyvitbemore than

500 wine producers. Most of the Chines®logistshave studied in France, in Bordeaux.
Recently, the Chinese Government is financing research work to firdépageS8adapted

to the terroir.

President Xi Jinping asked the rich Chinese who spend without thinking, and its
officials, to reduce the display of their wealth and their lifestyle; this can make glaring
inequalities. Although China is the number one consumer of red wine since Jardy 2
bottles of great wines can no longer be exhibited in restaurants, at marriages and official
receptions. It is a policy of antbrruption and antwastage. The world goes towards
China, China mustgo towards the worlt] saidthe President. These restrictions and the
slowdown of economic growth have heaylgnalizedhe Frenctexports of winesin 2013,

the Chinese consumed 3.8% less wine; sales stabilized in 2014.



Bordeauxvineyard

Ongra no vinyards

Vines have been present in the Bordeaux region from the time of the Roman Empire. The
noblemen oBurdigala (the ancient name of Bordeaux) created their own vineyards because
of the high price of wines imported from Roman traders. Todeyyineyard extends over
11700 hectaresvhich produce %r 6 milli on hectoliters a year

The development of the vine and the maturing of the grapes depend on climatic conditions,
such as temperature, rainfall, sun, moisture and wind. The presepieedirests, the

length and proximity of the oceanic coast, the laked the rivers, all offer a favable
micro-climate for the culture of the vine. The specific nature of the soil is an element crucial
to the |l ocation of vrideaug gxeends asound Tha riverCior@agmeo i r
and Garonne, and the length of the Gironde estuary; their waters drain onto the sands and
pebbles, gravel, shingle (the Graves) which makes the soil porous, allowing an essential
flow and the infiltration of rain water: vines cannot bear soils which retain water.

The rivers strengthen the protection of the vineyard against damaging frosts.
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: ¢ At the beginning 20th century, vine diseases and massive fraud on the
2 sales of wines brought the creation of national legislation in 1911 on
~~ the origin of wines. Defining specific areas of appellation and@g
France for red wines in 1936 and for white wines 1945, the legislation
clarified the conditions of production within a particular geographical
area,6 c ®pagesb (type of grape), yi el ds, deg

vinification (process of production). A specification was defined for epgrellation.

Today, 97% of the Bordeaux productionA®C. This official French label protects and
guarantees the wine; it is validated by theAO (National Institute of Original
Appellations), which is part ofhe Ministry of Agriculture.These rules, egulations and
controls braght an improvement in qualityt imposes, amongst other things, a maximum
return of 50 hectoliters to the hectafeeorges Haushalter, former President of @¥¢B
(Bordeaux Wine Trade Counkil, e x p Siace 2088dwe havsen fighting to register
'‘Bordeaux’ as AOC by the Chinese authorities. China has a comparable system to ours, with
tens of AOC's for teas; the authorities ensure respect for the authenticity of these
designations. We want these authorities to fight fraficbur AOC wines. The CIVB is
responsible for the 6Gironde AOCH. An of f
advance our moves to protect the Bordeaux appellatidn

When a wine is downgradedby the AOC, it carriesthe name Wine of France'.
Thelocal wines are grouped under the siG (Indication Géograplal Proiected.

The FrencihChateawd i oa as§sdci ated with a guarar
only a few wine areas in Italy and Luxembo

Appellations and cépages

There are 350 appellations in France. The Bordeaux vineyards account fAOG0
appellations Bordeaux, Bordeaux Supérieur, Bordeaux Clairet, Cétes de Bordeaux, Médoc,
HautMédoc, BlayaisBourgeais, Libournais, Entre Deux MerssBad éognan, Graves,
Cérons, Barsac and Sautern&ach colour of the wine (rosé, white, red) is further
associated with an appellation.

4000 vines stocks pehectaresare planted inBordeaux and Bordeaux Supérieur
appellations, each holding ten gragasters, yielding proximately 1 kilogram of fruit per
stock. A6 Grand Cridis planted with approximately 10000 stocks pectaresbut keeps

only 3 clusters, that is to say 500 grams of grapes per stock, thus ensuring better quality of
the fruit.

The &épaged types of grape

Several thousand:épagegare cultivated globally but only a few dozen of them are the
basis for the production of great wines. Understandably however thedsépagéused in
various countries across the world develops diffecbaracteristics in the resulting wine.

For each colour of wine, the French authorities impose the use of speéjiiaged In
China, all thedépages are allowed and the notion of appellations is still -eaistent.
Chinese winegrowers can mix vinegy and even add musts (concentrated grape liquors)
from foreign wines. More recently, dilution with water and the addition of chemical
flavourings has been prohibited.



The appellation8ordeaux and Bordeaux Supérieurare very different from one another,
because they are found all over the region on 59 502 hectares on different soils. The
Bordeaux Supérieumeetsstricter quality criteriagthan Bordeaux the plot of vines is the

same and it's at the harvest that thexgnodecides on the appellation Bordeaux or Bordeaux
Supérieur of the year, according to the quantity and quality collected. Red wine is produced
from the CaberneBauvignon, Merlot, Cabernet Franc, P®trdot and Malbec cépages.
White wines are the regubf an assembly of Sémillon, Sauvignon, Muscadelle and
Sauvignon Griscépagesd

Currently 925 hectares are dedicated to the productidBoodeaux-Clairet wines. The
taste is between thed and the Bsé. From the 13th century, the Bordeaux regiaiena
fortune exporting its 'Claret' to England and to Nordic countries. At this time, it produced
87% of Claret, only 13% of red wine and little white wine. Today named Clairet, the
fermentation Merlot gives the wine its fruity aroma; its macerationitetas long as that of
Bordeaux rosé and leads to the distinctive characteristic of Clairet.

The Crément de Bordeauxis a sparkling wine white or rosé and is recognized and defined
by theAOCthe 1st of Aoril 1990.

Many rivers and streams, tributasief the Dordogne and Garonne, have cut through the
limestone plateau dEntre-Deux-Mers and sculpted a landscape of hills and valleys. This
region merges the appellations of EfAreuxMers, Cadillac Cétes de Bordeaux, Loupiac
(the smallest appellation thi 350 hectares of vines for liquelike white wines), Sainte
Croix-du-Mont, SaintMacaire, HauBenauge and Sainteoy. On the left bank of the
Dordogne, the appellation GravdeVVayres is reserved for the wines of the commune of
Vayres and Hadplateaud'Arveyres; this area was delineated in 1936.

There are also Bordeaux and Bordeaux Supérieur appellations.

The Mascaret EntreDeuxMers means 'between two tides': those of the ocean which
enters the Garonne and Dordogne rivers. Mascaretis a natural phenomenon at moment
of the highest tides: the water level of the Dordogne rises sharply; a 1 to 3 meters high wave
is created and enjoyed by dozens of surfers. The ideal place to skkagbaretis the
village of SaintPardon on the left lvé of the Dordogneiver.

On the left bank of the Dordogne, the nam@rgives-de-vayresis reserved for wines of the
municipality of Vayres and the tefpay of Arveyres; this area waseatedn 1936.

The BlayaisBourgeais regions in front of the Médog on the right shore of the Gironde.
The plantation of its vines dates back to 1 B.C.

The Codtes de Bourgand its 450 wing produce 98% of red wingpredominantly from
Merlot, on 3950 hectares, and 2%%white wines from Sauvignon on 29 hectares.

The battle of Castillon: In the 12th century, the English domination brought the Aquitaine
profitable commercial relations, but also saw conflicts and humiliations. In the 14th
century, the war between the two countries had exhausted the peoplebafiaeof
Castillontook place on the 17 July 1453 between Henri VI of England and Charles VII of
France. The French victory effectively put an end to the Hundred Years War. This battle
sealed the withdrawal of the English but their defeat overturned the economy ofitime reg
The exchanges which for two centuries had ensured the prosperity of the Aquitaine region
werejeopardized Sales of wine to England declined rapidly.



TheUnion desCétes de Bordeauyroups fourdappellation&
- 6 500 hectares d@laye Cotes de Boredaux are red and white wines, to the south of the
right bank of the Gironde.
- 2 653 hectares dfadillac Coétes de Bordeawproduce red wines on a strip of 5 km by 60
km long, to the soutiwvest of Bordeauxity, on the right bank of the Garonne.
To the East of Libourne, on the right bank of the Dordogne:
- Francs Cétes de Bordeauxs the smallest Bordeaux appellation with its 500 hectares of
red winesdry and yrupy white wines.
- 3 000 Hectares dtastillon Cétes de Bordeauwproduces red wies.
This Union of appellations
encourages the promotion and sale
of these wines. Patricia Zabalza
represents th&nion des Cotesde
e Bordeaux fiThis AOC unites 1500
COTES DE BORDEAUX professionals on 12600 hectares of
vines, that is to say 14% of the total
wine productiorof Bordeaux 0
Cétesmeans that the greater part of
the vines are planted on hills and
. ,{,Eg;sgggggw slopes, in proximity to water
) 3 7/ ’__,, P (Garonne, Dordogne, Gironde); the
BORHEAULS soil is predominantly clay and
| i mes tThen &Jnion fas a

FRANCS
COTES DE BORDEAUX
—

CADILLAC . .
COXES OE BORDEAUX common set of specifications
approved sincethe end 2011 0
Naoh expl ai ns ItRlatérmines, i a .

amongst others things, the cépages
allowed The Cobtes de Bordeaux
have a common graphic, affixed to
the labels; on export, Chinese
importers must keep the Union
logo, but can add the obverse

labels for tle Chinese markefThe obverse labels are a concern, even for the large

chateaux: the form and content are not always under coati®I.

To the price of the wine in France, must be added transport costs, customs duties and all the

import channels which incase its price in China. The Chinese are so fond of France, of its

image and its legitimacy; as proof, if China is the n°l in textiles, it continues to buy the

great French luxury brands. Grand Cru wines are intended for a rich social class, but all

Chinesemust be able to offer a bottle of wine as a gift, anddf6tes de Bordeauxines are

offered at a price reflecting excellent value.

In the four appellation€6tes de Bordeauthe Chinese are the owners of the following,

-Chateaux Branda, GraxMouéys Lagarosse, GranBranet, de Cayres, Peironnin,

Lezongars, Chéateaux de Pic, de Birot, Renon, Plaisare@ the appellationCadillac

Cotes deBordeaux

- Chéateau de La Salle is in the appellatBiaye Cbtes oBordeaux

- Chateaux Lucas, Bona Fglé | 6 Brsl RacimeBellevue are in the appellatid@astillon

Cotes de Bordeauxsee their respective chapters).

COTES DE BORDEAUX
r—

TheUnion des Cotes de Bordeaisxchaired by Stephen Héraud.



As its name indicates, thegion of Graveshas a soil composed of gravel, pebbles, sand
and clay; as evening arrives, it gives the vine back the heat from the sun stored during the
day. Its 3,500 hectares of vines border the left bank of the Garonne; in this domain the
sensitive vines are protedtdrom the vagaries of weather by thandes forestand from
drought by the Garonnever. Within this particular region one finds the appellations of
Pessad éognan to the north, Graves to the south, Cérons, BarshcSauternes in the
southwest.

Typically the Graveswines are principally red, produced by

300 wine growersRecognizedsince 1937, it is the oldest % o » K
Bordeaux appellation with 3 420 hectares to south of the city.

The appellatiorPessad_éognan was created in 1987: formerly under the generic Graves
appellation, its prestigious vineyards extend over 1,600 hectares on the periphery of the city
of Bordeaux. Its slopes ensure good soil drainage and allow the production of great wines.
Their &épaged are the Cabern&auvignon, Merlot and CaberAgtanc for the reds,
Sauvignon, Sémillon and a touch ofistadelle for the white wines.

The vineyards of the three appellationsG#rons, Barsac and Sauternesproduce great
liqueurlike and sweet wines.hey are produced from the Sémillon, Sauvignon, Sauvignon
Gris and Muscadelle cépages, and made from-pergrapes: the Sauternes region is
crossed by the Ciron River; when it meets the vearrwaters of the Garonne, the
condensation forms a morning miahd at the end of morning the sun dries the grapes. This
alternation of wet and dry develops a tiny fungtise Botrytis cinerea, on the grape berries;

the fungus has the effect of degrading some of the sugars and strengthening the acidity, it
catalysirg the flavour of the grapes and enabling sweet and ligikeuwine tobe obtained

(see the chapter @hateau Guiraud).




On the right bank of the Dordogne, the region groSpmt-Emilion and its satellites:
Montagne, SainGeorges, Lussac and Puisseguin. The appellakongerol and Lalande

de Pomerol were created in the 12th century. On a hill rising to 70 meters, are the
appellationg-ronsac andCanon-Fronsac

Who is Emilion? He wasborn in Vannes at the beginning of the 8th century. He left
Brittany to devote himself to prayer. He became a monk and ran a monastery near Saintes.
In descending towards Spain, he stopped on a rocky peak which dominates the forest of
Combes, on a GallRoman site called Ascumbes. He set up his hermitage in a cave. For 17
years, Emilion converted the population. He died on the 6 January 767. Ascumbes village
took the name SairEEmilion.

Médoc meansmiddle land

The entire winegrowing region calledVédoc divides into two parts, because of varying
altitudes of 2 to 43 meters. The 10 600 hectares of vineyards mainly produces red wines
with the CaberneBauvi gnon O6c®paged admmccMerdot, Babecwi t h
andPettVer dot . The oM®ddc Totnsi st of <cl| awgdoc of s
terraces (in the South part), the vine sinks its roots up to 5 meters deep.

The 8 appellations from the Médoc are Sdmifen, SainiEstéphe, Pauillac and Margaux,
Listrac and Moulis, Médocral HautMédoc. Its Caberne{Sauvignon cépage can produce
remarkable wines everywhere; it is grown throughout Europe and also in California, Chile,
Australia, China; it produces wines which keep; firm and tannic when young, elegant and
complex at their bes

storekeepers were enriched, they bought thedidhe soilin the XVth
century. Their wines were nachéhe vineyard of th®ourgeois

The annual selection &rus Bourged rewards quality wines; it is a
distinction given only in this region; on one 1/2 year after their harvest, wines are enjoyed
by 60 tasters ofOffice Veritas world leader of the certification and the checks. 260
vineyards received this classificatiorr fine vintage 2010, 256 for 2011ch@67 for 2012

that is 26 % oMédoc wines production. They have one very good value.

Frédéric de Luze and Frédérique Dutheillet de Lamothe manage the Alliance.

Tél: + 33 (0) 556 79 04 11 alliance@cihsurgeois.com

www.crusbourgeois.com

The inhabitants of the village of Bordeaux were calBourgeois (F}
ORI

BOURGEOIS

TheCru Artisan of the Médods recognized by the European Union. Since 1994, every 10
years, the list is seen again, confirms the irreproachable quality of vineyards and allows
other exploitations to join this "family". At present, 44 properties of the Médoc of less than
5 hectaredave this title.

5 chateawof the Médoc: Beaumont, Beychevelle, Lagrange, Larose Trintaudon and Pichon
Baron, created in the beginning of March, 2015, a training to face the difficulties of hiring of
the wineproducing sector. 12 trainees were selected@0 candidates.



On the 17 June 1985, Patrick Baudry embarked on board the shuttle Discovery with a bottle
of Pauillac Grand Cru Classé, a wine from the Chateau Lagjes of 1975, which went
round the earth 144 times!

The region of Bordeaux makether products from wine:

TheFine Bordeauxis an eatdevie.

Thelillet is a regionahperitif made from white or red wines mix with fruit liquor and peel
macerated in alcohol.

A bottle of Bordeaux wine is a gift.

It costs 12 to 25 0 whereas the average a
Chinese leaves the price on his gift to mark the importance of his appreciation. In China the
gift is often opened when you leave, not in front of you! In China, anydre buys the

product doesn't drink it, anyone who drinks it hasn't bought it. This is an aspect to take into
account for marketing.

The&rusc | a s s ®and ath8rabking

The Bordeaux wine terroir combines the soil, the climate anditfgagé The official
classification ofBordeaux wines of 1855s the reference established at the request of the
Emperor Napoleon Il for the universal exhibition of 1855 in Paris. Whn of Trade
Dealers of Bordeauxreated a ranking according to the regiata of the chéateaux, the
quality and price of their production. Wines were positioned from the 1st to 5th Cru. All the
red wines came from the Médoc except for the Chateau-Btaurt which is located in the
Graves region, and white wines were limited hie tiqueurlike variety wines of Sauternes

and Barsac. Published on the 18 April 1855, this ranking concerned 88 chateaux (61 red and
27 white). In September1855, the Chateau Cantemerle was added as 5th Cru and in 1973 the
Chéateau MoutorRothschild movedrbm 2nd to 1st Cru.

Sylvain Boivert présides th@onseil des Grands Crus Classés en 1855
1855@granetru-classe.com www.grandru-classel855.com Tél : + 33 (0) 5 56 48 47 74

The ranking established in 1959 for wines frdm Gravegegion was revisd in 1987: it
names 165rands Crus classéamder the new appellation Bessad_éognan

The ranking ofSaint-Emilion wines, established in 1959, has been revised 4 times; since
2012, it names 82 chatea@xus classésof which 64 areGrands Crusclassésand 18lers
GrandsCrus classés

In December 1999, th¥ignoble of SairEmilion' was enshrined as a World Heritage site,

as a cultural landscapg NESCOhas thereby recognisele exceptional universal value of
this site which is fAa remarkable exampl e c
intact o; it is the first in the world to h

The wine expert recognizes there @rehateauxler Grand Cru classés Supériedrafite,
Latour, Margaux and MouteRothschild in the Médoc, HaBrion in the Graves, Ausone
and ChevaBlanc at SairEmilion, Pétrus in Pomerol, Yquem in Sauternes.

These rankings have an impact on the image and trametapities of the chateaux.



The Primeurs

It is system unique in the world, established in the 197@omeauxthe sale oPrimeurs

allows professionals and consumers to buy wines from the properties of the region two years
before they come on the marketThe Primeurs have advantageous prices, reduced
compared to those which will be applied when they are marketed in bottles. Foinéhe w
growers, it is a way of having cash and financing the next harvests. Each year, 300
prestigious Bordeaux chateaux (i.e.5%) put a part of their production on the market; the
wines will be handed over in two years after the period in lmakels, which iye their
character.

For example, the production of 2011 (harvest in autumn 2011) is tasted in April 2012,
bought in May 2012 and delivered in April 2014.

The critics taste these wines during a week in April, as well as brokers and traders,
journalists ad other professionals; they form an opinion on the value and potential of the
wine. Then, the wine grower puts a small quantity of his production on salEraneur at

a price determined with brokers. This sale serves as a barometer to determineettoé pri
rest of the production. Dealers offer these batches to buyers. Created by the Bordeaux
dealers, the sale Bfrimeurswas reserved for professionals but today is open to anyone with
an Internet connection. However for the amateur, the operation igithout risk since it

must paid for without tasting. In the best case, the buyer could triple his investment.

The sale of BordeauRrimeurs wines generates billions of euros every year orPlaee de
Bordeaux(the market place).

The famous critic Rodrt Parker did not comen thePrimeurs2014 to Bordeaux, meeting
which he had never missed in 37 years. At dige of 67, he let higght hand Neil Martin,

the British 44-yearold, make this analysis from March 30th till April 3rd, 2015. Robert
Parker will notgive upthe tasting of wines of Bordeaux but he will dedicate himself from
now on to bottled and present wines on the market.

Vin nouveauand Primeur shouldn't be confusedThe \n nouveau like the famous
Beaujolais Nouveau, is on sale on the markets and drunk after the 3rd Thursday in
November of the year of harvest. The appellation Beaujolais Nouveau has existed since
1951.

The French paradox

It was Serge Renaud, aieatist of the University of Bordeaux, who invented this term. He
observed that the French suffer little coronary disease, despite food rich in saturated fats.
He therefore assumed that the red wine diminishes the incidence of heart diseases thanks to
one of its components: 'resveratrol'reBent in certain fruits suchgaapes, blackberries or
peanuts, this component promotes protection against cancer and inflammatory diseases.
This information was broadcast on tl8S television network the USA in1991: the
consumption of red wine increased by 44%. Red wine is good for the health, in moderation.
Professor Renaudied in October 2012, Dominique Lanzmann and his team continue his
research.

After the serious public health problems which China lesn faced with since 2000, in
particular due to trafficking of alcohol and adulterated spirits, the discovery of wine as
source of pleage, and the attached lifestydee appreciated.



To export at best

CIVB and export

The Bordeaux Wine Trade Councilwas created in 1948.
SR It develops the fame of wines of Bordeaux. Irepresents
BORDEAUX the vine growing, the trade and the brokerage,
approacheseconomic, technical, marketing missions and
communication.

Fernand Ginestetfounded his trading house in 1897. He had a key role in what is called
the Bordeaux Interprofessionabday. He founded the Union of Property and Trade, which
in 1948 became the CIVB. His sdherre Ginestetfounded the Bordeaux Academy of
Wine. In 197, for financial reasons, the Ginestet family sold the prestigious Chéateau
Margaux domain to André Mentzelopoulos: a Greek in the Médoc!

President of theCIVB from 2010 to 2013Georges Haushalter aid about China: "The
Bordeaux traditionis to explore lhe market potentialChina is a country of great
gastronomic culture, with delicacy of taste, a seductive refinement which led us to think that
our wines would be appreciated. The work of exploring the Chinese market really started
about 1995: tradersind Bordeaux wingrowers have gone regulartp China" In thinking

of 'the Eldorado of tomorrow', they have created a distribution network, often during
karaoke and red wine parties; the Chinese saw that they woke up fresheaftdraan
evening on CognacGeorges Haushalter observe§hé affinity with red wine is not
completely natural among the Chinese; the wisieeet wine iamore accessible buit

doesrt have the same image or brands. A customer explained to me the notion of
‘bearings': ‘for clothig it must be ltalian, for a car it is German or Japanese, and when
buying wine, it must be FrenchAnd as the French drink red wine, my client drinks red
wine! With the CIVB and our multiptdasseswe are trying to release their own taste, that
they fdlow their preference towards a red wine, towards a dry or sweet white. We are
determined to present our products, create tasplaces and professional trainingo,

when in 2008 the consumption of wine developed in China, Bordeaux had its networks
ready, customers, distributors and wines already known, as well as reputation due to the
image ofthe Franceand of Bordeaux winé& The tradition continues since 'Bordeaux' has
acted earlier in the same way in other countries.

80 millions of Bordeauxbottlesare sold each year to China, that is to say 10% of production
in 'normal’ years: because of the terrible climate conditions, the year 2013 pr@f%ed
less.

The Bordeaux export markets are diversified idtecountries priority carriers,including

China "The Chinese areeally businessmen, pruderdand we needh certain ability to
negotiate with them. It is a constant of their cultwencludedGeorges Haushalter.

Since 15 July 2013, the wine grower Bernard Farges has replaced the trader Georges
Haushéter as the President of tHelVB. Allan Sichel is VicePresident, Fabien Bova
Director, Franpis Jumeau Marketing Directoand Christophe Chateau for the
Communication department.

The team of theCIVB presented its newdvertising campaignon October 13th, 2014. 5
pictures and videos are proposed in 7 countries. This an@hoto, associates the dishes
andwine but will not go to Japan because, in the Japanese culture, bagueti@sotaonly



food and not wine aalcohol %

Bernard Farge regrets the@aguenessf the Evin law(see the

chapter of6@hateauxon salé)dand request: has when a

campaign led by the French Public authorities to educate the

young people in the culture of the wine as in Spain or in

Italy?6 @ the End of Februgr 2015, he wrote to Frangois

Hollande:6vého knows how to drink knows how to live!! That

is what says Spain, our first competitor. Give responsibilities -
and inform, that is what we warit.

La Maison du Vin de Bordeauxomprises the headquarters
of the CIVB, the wine school, the Academy of Bordeaux wine,
and its Wine Bar where you can taste the rafdgordeaux

wines. www.bordeaux.com

1 cours du XXX juillet 3300@BordeauxTel: 33 + (0) 5 56 00 22 66
A wine scool was created Hong Kongby Ronnie Chan

The Academy of Bordeaux Windransmits what the spirit of

Bordeaux wine igpires in all forms of the Artlt consists of £
honorary members and 40 academicians: owners of prestigious (| ¥
Bordeauxcrus members of thécadémie francaisenriters, artists, s LS 0

scholars and academics: among them, the Bordeaux architect Pall=——==>

Andreu (who designed th@riental Art Centerin Shanghaiin 2004

and theNational Theatre of China Beijingin 2007), Vincen T.K.

Cheung, lawyer (Yap & Cblong Kong ad Shanghai) lawyer for all theommanderies de
Bordeauxin Hong Kong and in China; Yanzhi Zhang imports wine Easy cellar winés

The Academyalso relies on its 110 chateaux members who produce the highest degree of
quality, traders and brokers.

Tel: 33 + (0) 5 56 '00 295 academie@vinBordeaux.fr httg/academie.vindordeaux.fr

At the end of 2013, the CIVB openddhe Burdigala 2the second

100% Bordeaux wine bar in Shanghai. It is in the centre of the| jur®'ca.,
former French Concession. TE#VB doesn'tinvest inthis bar but

organises a dozen events a year. It is Franck Boudot from Bordeat! wivesax |
who finances and directs its tBurdigala wine bars

550 Wuding Road and 301 Jiashan road, Shanghai

Tel: + 86 135 01848263 Franck@theburdigala.com www.theburdigala.com
Shanghai means 'beside water'.

A newBurdigalahas opened in New Yoik mars 2015.

fiWill the red gold rush give yellow feved?
wondered Georges Haushalter



Xavier Carreau
Bayle Carreau VineyardsGIE Chateaux in China

Thanks to Xavier Carreau the wine has been reclassified as an

'agricultural drink’, taking it out of the list of 'alcoholic drinks

of the Evin law ( see the chapter of 0 ( S aux on
Regularly invited to China as wine exprt, this former ]é.\x\‘ll{.ll‘cl:‘“

president of the associatiorVin & Societé is a member of the

jury of Vinalies China a tasting contest created byhe Union

ofi nol o gfiFrances

Xavier Carreau is a producerx por t er . i no lVgmbles Baylawreauc hai r
and managetis five c h ©t ela 2084, witfi my assistant, young Chinesevoman, we

decided to create a representative officeChina | send her eight containers a year; 85%

of the wines come from Vignobles Bayle Carreau, 8% Bordeaux prducersand also

from Chéateauneudiu-Pape (wine from theVaucluseFrench region)in Ching our wines

are stored in a fallout shelter under a building: the security and the temperature are ideal
www.baylecarreau.com

With the Bordeaux producers<avier Carreau has creatadSIE, aeconomic interest group

in 2008 calledchateauxin China "We are six Bordeaux producersvith different
appellations and theGIE offers 50 or so wines that we export in the same container; this
way, the Chinese importer hasuaique contact, one bill, which eases the admsiirstive
constraints.Chéateauxin Chinagrougs the financial resources and the marketing experience
of ead of us to participate wine faiis China The Aquitainerégion provides financial
support.

GIE Chéateaux en Chinénn Wong Tél : + 33 (0) 6 01 43 35 02 ann.wong@lIgtfrance.com
Tél : + 33 (0) 5 56 67 22 23 giebordeaux33@orange.fr wwyiagideaux.com

Jie Yu
Consultant in French wines

Jie Yu alias Rachel, was born in Wuxi in the province of Jiangsu to the west of
Shanghai.
Here are her advice:

Ji e e xThé mdrketdor Freich gastronomic produoeChina isvery promising and

in constant development. In my opinion, it can only remain that way on two conditions:
response to the client's tastes and export quality at a reasonable price. For trade between
France and Chinayou need oriental patience and riotbe afraid to swapa Paris dayfor
Chinese one with six or seven time zones between the two countries. | no longer worry
about Sundays or other public holidays.

You must understand the Chinese culture sell French cultur@well.

Contact: yj1066 @hotmailamn



Inter national Chamber of Commerce andndustry of Aquitaine

Chinese deskand Club objectifChine in Bordeaux
Emmanuelle Fragnaud

The Chinese desk was createdfor the
Chinesein 2008. The owners who wanted
to sell the chateau Latotlraguenswent to
the Chamber of commerce and industry of
Bordeaux with the Chinese investors,
because they had a problem of law and tax
system. The Chinese and French accountants
did not understand; they needed an
accompaniment and they did not know to
whom addre® 6 explained to me
Emmanelle Fragnaud. Since then, the
Chinese desk is a front door for these
investors, so that they are concentrated on
well."

The Chamber of Commerce and
International Industry of AquitaingCCI)
organizes business trips to support
businesses in the export markieerceived as

a must for business, China is a complex
market which is difficult to access without a
prior partner. Then, there isthe cultural
approach to know how to negotiate with a
Chinese. It is necessary to develop the
guanxi the network. Since 2008, tH@&ub
objectif Chine proposes legal, logistic and
commercial trainings

With the CCl, theysupportthe wine growers of Bordeaux on the various festivals and-wine
makingfairs in China. 90 % of the accompanied companies are in the sector of the wine.
Others are in the electronics, are architects and industrialists.

In 2008, the CCI of Bordeaux and the Government of Hgogg signed an agreement of
cooperation in the field ohe tourism and of the wine.

2 place de la Bourse 33000 Bordeaux
Tél: + 33 (0) 556 79 50 33 o (© Sliamsiedd
efragnaud@aqtgci-international.com
www.aquicci-international.com

Photo : TheMi r o i rin frdnd & theuPlace de la BourseBordeaux



To invest in France

Invest n France

Afll is aFrench gency for international investment

This national agency is responsible for the promotion, exploration and reception of
international investments. It is the economic reference body on the attractiveness and the
image of France. The agency is based on an international, national and aémioxiork.

The AFll is represented in China by two offices in Beijing and Shanghai under the direction
of Pascal Gondrand. www.investinfrance.org/china

Contray to Afii, Ubifrance becameBusiness Franceis a national agency devoted to
supporting French businesses companies in their approach to export and to foreign market
penetration.Héléne Hovasse managthe teamAgrotechfor Business France China and
Hong Kong and support&rench investors in China

www.ubifrance.fr/chine www.ubifrance.com/cn

In February 2014, the President of the French Republic announced the unification of the
AFIl andBusiness Franceto a single agencinvest in France Since then, it strengthens
theinternationalizatiorof the French economy, exports and attractiveness of the country for
international investors; it contributes to the strengthening of partnerships between French
and foreign enterprises. Muriel Penicaud chairs this new agency since May, 2014.

The bridgelacques Chabaelmas inaugurated in March, 2013 in Bordeaux

The AFII works in close partnership with the regional agencies for economic development
to provide apersonalizedservice to investors. Future Gironde investors are welcomed by
BGI (see next chapter)



Bordeaux Gironde Investissement
Stéphane Garcia

BGI is the interlocutor for national and international investors who wish to develop
their activities in the Bordeaux region. In collaboration with its partners and the local
authorities, it helps them achiee their proposed installation. Stéphane Garcia is in
charge of international investments.

fiMost investors target wine, whichdsrtainto be of value and prestig&Stéphane Garcia

tells me. This enthusiasm is the result of actions in recent years to promote Bondgaux

in HongKong and China.

BGl is not areal estatagency, but at the request of future buyers, it updates thé liste
growing properties for saleith the State compan8afer Article 13 of the 'loi d'avenir'

(law for future)obliges the seller to inforrBaferof the sale of his domain; it therefore has
priority to propose a bugut BGI steers the buyers towardppropriate contacts thanks to

its local network developed in the wine sector.

fiThroughout the history of Bordeaux, our chateaux were in the hands of foreigners. If
China takes over the ownership of Bordeazhéteau, it offers the wine invalualdatlets.

The consumption of wine rose considerably up until the 1950s when nearliyet2@er
person per year was drunk! The production was essentially for the French market. Today,
only 45 liters is drunk whilst production is rather greater. Expbds therefore become a
priority and a necessity. Moreover, Bordeawine competes with wines from the 'new
world' whose preoccupation is to respond to consumer taste; and Chinese wine is becoming
good. The Bordeauwineyards are not untouchable but th@pduce great wineé!

BGl is chaired by Robert Ghilardi de Benedetti.
15 quai Louis XVIII 33000 Bordeaux Tel: 33 + (0) 5 57 14 06 40
sgarcia@bordeadixvest.frvww.bordeauxinvest.fr

The residence permit

A point often mentioned by Chinese investors in France concerns obtaining residence
permits. Unlike Portugal, Cyprus and Greece, France hasmpd¢mented a specific
programof allocation of residence permits in return for a simple property purchase. The
allocation of a residence permit must be linked to the acquisition and operation of an
economic activity. This is the case for a wine growing property. So, Chinese m\esto
this area usually obtain the following residence permits:

- a 'commercial' card or a 'skill and talent' card' valid for 3 years for the corporate officers
(Manager or Director of the operation),

- an 'employee’ card for Chinese employees,

- as forthe Chinese investor who doesn't wish to live in France, he can benefit from a
‘frequent visitor' visa.


http://www.bordeaux-invest.fr/

To sell the Chateaux to the Chinese
France Wine
Sel | wines then ¢chO©oO X

Christophe Bedouet creates France Wine, a business which
exports independent producers of French wines. Often
requested by foreign investors to buy Bordeaux vineyards,
Christopher is willing to help them buy well.

A Russian trusted him.

After several yearmithe UnitedStates, ChristophBedouet returned to Bordeaux in 2008.

He works with a dozen wine growers who don't have the necessary reputation to sell to a
dealer. Hecommercializegheir export wines."l seek quality, a return on investment for
commercial actiongonducted, and a real relationship of trust with my importers. That is
why | don't a have a large catalogue. | sell their productiotheUnitedStates, England
Germany Belgium and China. These aentry level' wines at 4 to 8ueos and Chinese

and American consumers are fond of this type of French wine. The wine growdrarand

paid by my importers. Afterwards | am not in control of the selling prices thairaoticed

on the ground. They contact me reguldsBcause there is a real demamdines offered

by France Wine have been rewarded by the famous critic Robert Parker in the prestigious
Guide Hachettend in the English magazif®ecanter

OMy business network abroad put me in cont
Pet errgs,buwho sought a viney,ar@hnringdt oavhloe waex y
"he had no knowledge of wine production al:
then he was seduced by a properfTie €EhiOtkan
Favi rkeebtoaflési nBesr deatk e&s8Supeoi 28uirkm t-o t he
east efmi $aiomt) ; it had its hours of glory
crisis, the owners no | oregefratthaed thhme rdd seal
l'ived in Paris. Si nce trheeonr,g ptnhoidsa dytwilomeg R L
st or ehouswor ka nhdearkda etyaui anl@dthyey have | earned
here-t pamet They hagopve eampl owvaenda g peéhce chOt e
former owners to understand the hiasrntgparni od
public '"open days', the harvest festival a

ChristopheBedouet is regularly contactéor advice on purchasing

He explains to the investor who makes contact, what a vineyane isutlines the project

with a discovery questionnaire: do they want a second residence, fine stonework? Do they
want to take over a company which has troutsenmercializingits wine, knowing that
investment will be needed for 5 or 10 years to cregteofitable brand? Do they want a
production which already works very well? Are they prepared to develop something which
will be rapidly qualitative? Some buyers want to create brands: buy a vineyard, sell its
production under the name of the chateaantbell wines from other vineyards under their
own brand name.

"I have a network of colleagues who inform me if a vineyard is up for sale. There are also
‘word of mouth' from producers, relations with property agents and business lawyers. So,
when a pblic investor contacts me, | am reactive."



In March 2013 France Winehad a couple of dozen chateaux to sell, from 550,6000t
million euros. Christophexplains the French laws and the sales regulations, from the
production to the marketing. If' particular | makeestimates:a chart with the current
turnover and what | have calculated the vineyards will yield after investment.
ChristopheBedouet continues:Irfivestors must understand that a vineyard is a tool of
production, a factory with putases and expenditure. It is a trade. Tisedl problems

and the costs dafuccessionn France areso high that certain families are forced to sell
their domain at low price; but if the buyer hasn't got a market for selling, it serves no
purpose buy thevines." Headds: "The Chinese havestrength they arrive with a
distribution market, a business network to sell their production immediately.

France Wine 19 cours de Verdun 33000 Bordeaux
Tel: 33 + (0) 556 52 48 60 & + 33 (0) 6 85 07 63 64
christophe @francewinexport.comww.francewinexport.com

After their purchase in France, the Chinese owners remain on good terms with their
importers;ithose who must sell wine become 'BordeauxChinese.

"Put yourself in the place of the Chinese consUrearys Christoph8edouet: you say to

him that this magnificent French Bordeaux wine is produced by a Chinese industrialist... It
is not necessarily a sales asset. It needs time to accept that a Frenehcan be
manufactured properly by a ndfrench owner. Each country is chauvinistic or not,
nationalist or not, and has its moods. For example, the English owners in Bordethux
their production in Englandrery welld

TheMiroir d 6 € 21240 m2 created by the hydraulic engineer-}Max Llorca, reorganized by the
landscape painter Michel Corajoud, Place de la Bourse in Bordeaux


http://www.francewinexport.com/

